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Educational 
Institutions 


are of special interest to those parents who 
desire to send their children from home to 
obtain an education. 

Naturally the parent seeks information re- 
garding all such institutions before deciding 
which to patronize. 

Such parents are readers of newspapers, and 
therefore Newspaper Advertising may be 
made of great value to the proprietors of 
schools and colleges. 

The question is not, does Newspaper Ad- 
vertising pay? but rather, how can the adver- 
tisement be displayed to attract attention ; 
worded to convey a correct idea of the advan- 
tages offered, and in what paper can it be in- 
serted to reach the class of persons sought for, 

These are the problems we have been study- 
ing for the last 20 years, and because of this 
study, and the experience gained from the 
handling of the largest business in our line in 
the world, we ought to be able to render valu- 
able service to intending advertisers. 

Perhaps the character and value of the ser- 
vice rendered by us, accounts for the amount 
of business entrusted to our care. 

Correspondence solicited. 

N. W. AYER & SON, 
Newspaper Advertising Agents, 
Times Building. PHILADELPHIA. 
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wae ADVANCE OF RATE 


for Advertising space in 








July 1st, 1890 our present rate of $2.00 per agate line each 
insertion, will be advanced to $2.50 and $3.00 per line 


according to position. 


THE LADIES’ HOME JOURNAL is generally 
conceded to be the leading advertising medium of America, 


and has been able to accommodate but a part of the adver 


tising patronage offered its columns during the past six 


months, although it has added from four to eight pages each 
issue. With a circulation of nearly half a million copies 
each number,—retained in spite of an advanced subscrip- 
tion price a year ago,—it does not pay to add extra pages; 


we therefore feel compelled to advance our price 





CURTIS PUBLISHING CO., 


PHILADELPHIA, PA. 
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HINTS ON SCHOOL ADVER- 
TISING. 

As this issue of PRinTERS’ INK will 
reach a large number of schools and 
colieges, it is eminently proper that a 
few words of special advice on the best 
means of advertising educational insti- 
tutions should be addressed to this 
class. 

First, as to the proper time to adver- 
tise: Parents begin as early as May I 
to wonder where they will send their 
children for the next year. Some may 
even have decided previous to this 
time, though they are few in number 
and of a class which would not be 
likely to be influenced by any adver- 
tisements. But the great majority are 
now looking about, making inquiries 


and collecting information about the 


various educationa! institutions, pre- 
liminary to their final decision. The 
present is, therefore, a good time for 
schools to begin placing their an- 
nouncements before the public, and 
the advertising’ can be kept up until 
the commencement of the term or as 
individual circumstances shall indicate, 
Some educational institutions do not 
begin advertising until a month before 
term time, but of course it is under- 
stood that those who are earliest in the 
field have the advantage. 

Second, as to the cost of advertising : 
No wise man starts out in any business 
enterprise without first counting the 
cost. The cost of advertising a school, 
if the matter is conducted ina judicious 
manner, should not be very great. It 
can be kept within almost any limit 
that can be named, and may be in- 
creased indefinitely, according to the 
pocket-book and inclination of the ad- 
vertiser. Perhaps $100 is about the 
average sum invested by schools for a 
year's advertising, although some will 
tun as high as $2,000. Owing to the 
fact that educational advertising is 
considered very desirable by the lead- 
ing newspapers and periodicals, most 
of them allow a special discount from 


regular rates varying from ten to fifty 
per cent. Money is sometimes made 
to go further by ordering every other 
day, twice a week or once a week in- 
sertions, though these may be charged 
for atahigher rate. The best way will 
be to enlist the services of a reputable 
advertising bureau which makes a 
business of placing advertising with 
newspapers, and thus relieves the ad- 
vertiser of all the trouble and expense 
of correspondence, as well as sees that 
the advertisements receive proper in- 
sertion. 

In the third place, it will be well to 
consider, and consider carefully, where 
the advertisements shall be inserted. 
If the services of the advertising bureau 
are employed and relied upon, this im- 
portant point may be left to its experi- 
ence and discretion. The advertising 
agent who understands his business 
knows what papers bring best results 
for educational advertising and what 
the most economical mediums are. It 
should be borne in mind that it is only 
the children of the wealthy or well-to- 
do that are sent away from home to be 
educated, and consequently it will only 
pay to advertise in the papers that cir- 
culate among these classes. The big 
dailies, the magazines, the weeklies, the 
religious and literary journals are the 
field from which the selections must be 
made. It will be necessary to discrim- 
inate between the widely circulating, 
cheap and sensational papers and those 
with smaller circulations but a more 
highly cultivated and intelligent class 
of readers. It is also found to be 
profitable for schools to advertise 
through the local journals in those 
districts from which they have pre- 
viously had pupils. In such cases the 
advertisement causes inquiry, and as 
the school is already favorably known 
to one or more persons in the place it 
is likely to lead to some direct and 
satisfactory results, 

The fourth and last question of ‘‘ how 
to advertise” will not be found so dif- 
ficult to settle in the case of educational 
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institutions as in some other lines of 
business. The school advertisement 
does not generally contain more than a 
few lines, and, as in most mediums, 
such advertisements are classified and 
put in a separate department by them- 
selves, display is not necessary. Some 
of the essential points to be included in 
a school advertisement are its location, 
courses. of study, character of institu- 
tion, date of opening, principal’s name, 
invitation to apply for circular, cata- 
logue or further information, etc. To 
this may be added any special feature, 
such as a military drill ; the advantages 
of its location may also be added, and 
the price of tuition, if it appears desira- 
ble. Sometimes the name of some 
prominent man will be given asa refei= 
ence, for the purpose of inspiring confi- 
dence in the institution and its co: - 
ductors. 

The best method of procedure in 
writing an advertisement of an ed- 
ucational institution will be to make 
notes of the various points the ad- 
vertiser desires to bring before the 
public, join them together in the form 
of a brief card, afterwards condensing 
and cutting dov'n as much as possible. 
The feature of a circular or catalogue 
should not be slighted. This must be 
chiefly relied upon to do the work, as 
the newspaper advertisement is little 
more than an invitation to seek further 
information, The catalogue should be 
attractively gotten up and well printed. 
Illustrations of the school buildings are 
sometimes attractive ; a photographic 
reproduction by one of the modern pro- 
cesses will be found specially advan- 
tageous, as it makes the place seem 
real and natural. The oid cuts which 
appear year after year in the catalogues 
of some educational institutions, and 
which represent, in the act of enter- 
ing the building, impossible creatures 
dressed in garments which went out of 
style years ago, can hardly be com- 
mended. 


It is almost needless to add any 
words on the value of newspaper ad- 


vertising to schools and colleges. This 
is generally recognized and taken ad- 
vantage of by the most progressive in- 
stitutions. It is sometimes said that a 
pleased customer is the best advertise- 
ment. While it is undoubtedly true 
that schools receive many new pupils 
through the recommendations of old 
ones, it is also true that this source 
cannot be depended —_ to fill up the 
empty benches year after year. 
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THE GERMAN PRESS. 


The American Newspaper Direc- 
tory for 1890 shows no less than 797 
German newspapers published in the 
United States and Canada. Of these 
gI are issued daily and 585 weekly. 
102 have more than 5,000 circulation; 
11 have more than 25,000 circulation; 
3 have more than 50,000 circulation, 
and 2 have more than 75,000 circulation. 

New York leads off with 110 of the 
total number; next comes Ohio with 
104; Pennsylvania with go; Wisconsin 
with 87; Illinois with 74, and Missouri 
with 45; while Delaware, Georgia, 
Montana, New Hampshire, Rhode 
Island and Utah have but one each. 
The Milwaukee Germania, a semi- 
weekly, independent in politics, and 
the Milwaukee Der Haus und Bauern- 
Freund, an agricultural weekly, have 
the largest circulation, each being rated 
‘*B2,” omexceeding 75,000. The New 
York Daily Staats Zeitung comes next 
in order with the rating ‘‘B 1,” ex- 
ceeding 50,000, Three dailies are pub- 
lished in Chicago, 2 in Detroit, 5 in 
St. Louis, 3 in Buffalo, 5 in New York 
City, 5 in Cincinnati, 6 in Philadelphia 
and 5 in Milwaukee. The longest 
name in the catalogue is the Milwau- 
kee Die Deutsch-Amerikanische Ge- 
werbe und Industrie Zeitung: Fort- 
schritt der Zeit. 

An examination of these papers con- 
vinces one that they compare favorably 
with those published in the English 
language. he Staats Zeitung, daily, 
weekly, and Sunday, for example, oc- 
cupies as conspicuous and influential 
a position among German as does either 
the 7ribune or Times among English 
readers, and, moreover, it is edited with 
as great ability and fully merits the 
position it sustains in the front rank 
of journalism; while the Vew Yorker 
Tages Nachrichten, with more than 
25,000 circulation (daily), occupies a 
position among German similar to that 
of the daily Mews among English 
readers. 

It is evident from this that the Ger- 
man press has become an important 
factor which the general advertiser is 
bound to consider with more care than 
he has ever yet done. To advertise 
New York City thoroughly he must, of 
necessity, use the Staats Zeitung daily 
to reach as good a class of German 
readers and as large a one as he would 
reach of English readers by advertising 
in either the 7imes or Tribune / While 
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in the TZages Nachrichten, Herold, 
Volks-Zeitung and New Yorker Zeit- 
ung, all dailies, he reaches the same 
classes as he would through the daily 
News and other penny papers of that 
character, The Staats Zeitung, week- 
ly, reaches as good a country class as 
does the weekly Z7idune, The Ger- 
man Puck is as good as the English 
edition. The Belletristisches Journal, 
with its circulation of more than 22,500, 
is read by a good class of literary and 
cultivated people in New York and 
elsewhere. 

Similar papers are published in most 
of the other large cities, and in many 
country towns, especially in the West, 
the German weekly averages as high 
as the English one, and in many it is 
the best. 

The Germans, as a race, are well-to- 
do, intelligent and clear-headed. They 
are good readers and they have money 
to buy with. The conclusion, then, is 
that general advertisers should more 
generally avail themselves of the Ger- 
man press. 


HORACE GREELEY’S PEN- 
MANSHIP. 


There are many amusing instances 
given of mistakes arising from the il- 
legible handwriting of Horace Greeley. 
The Philadelphia Ledger adds the fol- 
lowing to the collection : 

Here is what Greeley wrote : 

Dear Srr—I am overworked and growing 
old, I shall be sixty next February 3d. On 
the whole, it seems I must decline to lecture 
henceforth, except in this immediate vicinity, 
if Ido atall. b cannot promise to visit Ilii- 
nois on that errand—certainly not now. 

fours, Horace Greecey. 

M. B, Caste, Sandwich, Ill. 

And here is how the Lecture Com- 
mittee read it; 

Sanpwicu, IIl., May 12. 
Horace Greeley, New York Tribune: 

Dear Sir—Your acceptance to lecture be- 
fore our association next winter came to hand 
this morning. Your penmanship not being 
the plainest, it took some time to it; 
but we succeeded, and would say your time, 
“third of February,”’ and terms, “sixty dol- 
lars,"’ are Lag ge a merry As you sug- 
gest, we may be able to get you other engage- 
ments in this immediate vicinity. If so, we 
will advise vou. 

Yours 1 spectfully, M. B, Caste. 


THE first requirement is an attractive 
general look. That wins the intelli- 
gent reader ; not strongly, but gently ; 
and that is the way to win—men do not 


g courting with muskets. —/. Z. 
owers. 
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THE COUPON IDEA. 

**Anent the ‘coupon’ discussion,” 
says an exchange, ‘‘it may be interesting 
to state that the scheme was first started 
by the London 7imes, some years ago, 
by which persons killed or injured and 
having in their possession the last 
issue of the paper, were given quite 
a large sum of money. The Paris 
Le Petit Journal, the paper with 
the largest circulation in the world 
—almost a million copies a day— 
took up the idea and materially in- 
creased its circulation. In this coun- 
try the first paper to adopt the idea was 
the Cincinnati Enmguirer, which placed 
an insurance coupon in each issue, and 
large sums were paid out to persons 
meeting with accidents and having the 
last issues of the paper in their posses- 
sion. The coupon idea is now used 
in various shapes by hundreds of pa- 

ers. 

‘*The New York World, a paper 
which is a synonym for enterprise and 
bright ideas, made them a particular- 
ly interesting feature of the journal. 
They are everywhere recognized as a 
legitimate means of increasing the cir- 
culation.” 
> 


FOR THEIR BENEFIT. 


The newspaper of to-day to succeed 


must be one to suit the appetite always 
of the hour. The successful publisher, 
therefore, is the one who knows what 
the appetite craves and satisfies it. A 
newspaper is not always what its pub- 
lisher would like it to be, but if he 
understands his business it is what the 
people want it to be. When you are 
disposed therefore to criticise a news- 
paper, criticise rather the public that 
makes it necessary. 

Some condemn the publication of 
that, but if those who criticise will 
stop long enough to inquire why those 
publications are made, the answer will 
come back ‘‘ because the people want 
them.” Yet the live newspaper, while 
satisfying the appetite of the hour, keeps 
in advance of it, and is continually 
leading the public to an improved con- 
dition. These few ideas are dropped 
for the benefit of those persons who 
always know better how to run a news- 
paper than the publisher himself.— 
Frank E, Holliday, 


TEXAS has 494 news rs, while 
last year it had 497. pe 
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A CANADIAN VIEW. 


At a late meeting of the Canadian 
Press Association, Mr. James 5S. 
Brearley, of the St. Thomas (Ont.) 
Journal, delivered an address upon 
the subject of ‘‘ Foreign Advertising,” 
in which he showed a better under- 
standing of the difficulties of the ques- 
tion than is commonly found with 
newspaper publishers, who attempt, in 
convention, to solve this troublesome 
problem. 

** Nowhere,” said Mr. Brearley, “‘ is 
it more difficult to reconcile theory and 
practice than in the counting-room of 
a newspaper office. Theoretically, the 
honest publisher believes in treating 
everybody alike, and he is thoroughly 
convinced that he should have one 
charge only for advertising space. In 
practice, however, he has to acknowl- 
edge, with shamefacedness, that he 
can never carry out these theories, for 
he realizes that the man who, in Cana- 
da to-day, would undertake to charge 
local rates to foreign advertisers would 
to-morrow be without a foreign adver- 
tisement, and the man who would 
quote foreign rates to his local custom- 
ers would soon be a man without a 
newspaper.” 

Mr. Brearley asserted that a prime 
difficulty is the inability of publishers 
to determine what the space they have 
for sale is actually worth, and quoted 
the Arkansas sage, Mr. J, R. Bettis, 
as having said of the publishers of his 
State: ‘‘ They have found out that 
when a publisher knows what proper 
rates are, he is far more likely to stick 
to them.” Mr. Brearley, having es- 
tablished the proposition that home 
advertisers must pay more than those 
do from out-of-town, recommended the 
establishment of a ‘‘ standard rate”’ for 
foreign advertising, believing that such 
a course ‘* would make the prices asked 
for foreign advertising space less de- 
pendent on the state of the publisher’s 
columns or his digestive apparatus than 
they are to-day.” He also spoke in 
part.as follows; ‘‘ The majority of 
publishers are all at sea on the question 
of what is a fair figure to fix upon as 
their minimum rate. Being in this 
position they become the easy prey of 
the foreign advertiser, who is convinced 
he is purchasing it from men who are 
not very fully persuaded that it has 
any value, and whose main object is 
simply to get what they can. for it. 
Armed with the knowledge of these 
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weak spots in his adversary’s armor, 
is it any wonder that the advertiser 
takes him at a sore disadvantage, and 
sets him also fighting his fellow pub- 
lisher, who is his natural ally, and 
comes out of the triangular contest 
with a trophy of victory in the shape 
of an iron-clad contract at one-quarter 
local rates.” 

**Fix a minimum price for foreign 
advertising space.” ‘* Don't fix it too 
low.” ‘‘ If the foreign advertiser refuses 
tocome into your parlor on your terms, 
shut the door in his face, and turn 
around and entertain your readers with 
thrilling tales, told in stereotype plates, 


at $1.50 a page. It will pay every 
time.” 


** The necessities of the case require 
the newspaper publisher to recognize 
the fact that he is selling two distinct 
articles of advertising space, local and 
foreign. The distinction is one he 
may be loath to draw, but it is drawn 
for him by the inexorable finger of cir- 
cumstances. Beyond question, his first 
duty is to the columns he offers for 
sale to his fellow-citizens. For this 
space he should have a fixed price, and 
toward the filling of it his best ener- 
gies should be devoted. It is one of 
his most valuable properties, and on it 
too much attention cannot be bestowed. 
As the Indian says of fire-water—too 
much is just enough. The greater the 
energy devoted to filling this space, the 
fewer columns will the publisher have 
for sale to the foreign advertiser and 
the less troublesome will become the 
problem of how to deal with that indi- 
vidual.” 


If every pudlisher of a village’ paper 
would carefully ascertain how much 
space he can reasonably expect to have 
permanently filled with home advertis- 
ing and such reading matter as his sub- 
scription list and local support will 
justify, and will then compare the 
space required with the space in the 
paper which he is printing, and pro- 
ceed to reduce the size of his paper so 
as to make it so small that it will no 
more than answer his requirements; 
he will then find that he cannot afford 
to receive advertisements at less than 
his reasonable schedule rates. As soon 
as this is the case, all temptation to ac- 
cept advertisement orders at a lower 
price, will disappear and the question 
of sustaining rates will be solved. 
Most publishers are ashamed of a small 
paper ! have not the moral courage to 
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publish a small paper. out whoever 
examines the newspapers of the coun- 
try, will observe that almost invariably 
a small paper is a good paper. A 
small paper generally sustains its rates; 
and, what is more satisfactory to the 
proprietor, a small paper is almost cer- 
tain to make money. 

PRINTERS’ INK is a small paper. 
Because it is small its advertising rates 
are necessarily high. They are sus- 
tained and, as everybody pays the same 
price, everybody is satisfied. Print- 
ERS’ INK is the smallest paper in ex- 
istence, yet already, although only in 
the second year of its life, it finds it- 
self in receipt of an advertising pa- 
tronage exceeding $500 a week. 


SUNDAY ADVERTISING. 
The Cleveland (Ohio) Star, in re- 
printing Mr. A. C. Ladd’s remarks on 
the advertising value of the Sunday 
paper, which appeared in a recent is- 
sue of PRINTERS’ INK, adds the fol- 
lowing comments: ‘‘ There are many 
who think that the Sunday newspaper 
is the best sort of an advertising me- 
dium. This is evidenced by the in- 
crease of a Sunday paper’s patronage 
over that on a week day. However, 
some of the greatest advertising suc- 
cesses of the day have never used the 
Sunday newspaper as a medium. Not- 
ably among this class are John Wana- 
maker and Marshal Field. Many who 
favor Sunday papers base their opinions 
on the fact that Sunday papers are so 
frequently used as compared with the 
daily issues of the same publications.” 
- +o 
ONCE upon a time aceriain man got 
mad with the éditor and stop his 
paper. The next week he sold his corn 
at four cents below the market price. 
Then his property was sold for taxes 
because he diau’t read the sheriff's sale. 
He was arrested and fined eight dollars 
for hunting on Sunday simply because 
he did not know. it was Sunday, and 
he paid three dollars for a lot of forged 
notes that had been advertised for tv.o 
weeks, and the public cautioned not to 
negotiate them. He thea paid a big 
Irishman, with a foot like a forge ham- 
mer, to kick him all the way to the 
newspaper office, where he paid four 
years’ subscription in advance, and had 
the editor sign an agreement to knock 
posed yey and rob him if he ever or- 
his paper stopped again. — Yam- 
hill County Herald 


727 


NEWSPAPERS IN GREAT 
BRITAIN. 


From ‘‘ The Newspaper Press Direc- 
tory” for 1890 we ascertain that there 
are now published in the United King- 
dom 2,234 newspapers, distributed as 
follows : 

England— 


POOVINCE cc ceccevcerss 1,290—1,768 
89 

194 

160 

23 


Of these there are : 


144 daily papers published in England 
6 ditto Wales 


Scotland 
Ireland 
British Isles 
On reference to the first edition of 
this useful directory for the year 1846 
we find the following interesting facts 
—viz., that in that year there were 
published in the United Kingdom 551 
journals ; of these 14 were issued daily 
—viz., 12 in England and 2 in Ireland ; 
but in 1890 there are now established 
and circulated 2,234 papers, of which 
no fewer than 185 are issued daily, 
showing that the press of the country 
has more than quadrupled during the 
last forty-four years. The increase in 
daily papers has been still more re- 
markable; the daily issues standing 
185 against 14 in 1846. The maga- 
zines now in course of publication, in- 
cluding the quarterly reviews, number 
1,752, of which more than 430 are of a 
decidedly religious character, repre- 
senting the Church of England, Wes- 
leyans, Methodists, Baptists, Inde- 
pendents, Roman Catholics and other 
Christian communities. — Printing 
Times and Lithographer. 


anal 


19 ditto 
15 ditto 
1 ditto 


It is worth remembering that no 
newspaper is printed especially for one 
person. People who become greatly 
displeased with something they find in 
a newspaper should remember that the 
very thing that displeases them is ex- 
actly the thing that will most please 
somebody that has just as much inter- 
est in the paper asthey have. It takes 
all kinds of people to make a world, 
we are told, and the patrons of a news- 
paper are made up of the elements of 
the world. A man may have a dislike 
for tobacco, but he is not foolish 
enough to complain of his groceryman 
because he keeps it for sale.-— 7he Pa- 
cifte Clipper. 








728 
ROMAN CATHOLIC PAPERS, 


In the wide field of religious jour- 
nalism, the Roman Catholic denomina- 
tion ranks very near the head as regards 
the number of papers issued and the 
aggregate circulation. That the ad- 
herents of this belief are newspaper 
readers and give good support to their 
various religious organs, the statistics 
indicate most emphatically. As in 
many other lines of class journalism, 
New York seems to be the principal 
center of publication. In this city 
alone are published fourteen papers, 
weeklies and monthlies, in the interest 
of thisfaith, From Boston are issued 
only three Roman Catholic organs, 
while Philadelphia has four. At Notre 
Dame, Indiana, which is the location 
of two noted educational institutions, 
is issued the Ave Maria, a weekly, 
with a circulation exceeding 17,500. 
Among the leading Catholic papers in 
various parts of the country may be 
mentioned the San Francisco (Cal.) 
Monitor, the New Orleans Holy Fam- 
ily, the Baltimore Catholic Mirror, the 
Boston Pilot, the Detroit Angelus, St. 
Louis Church Progress and Catholic 
World, Brooklyn Catholic Youth, Buf- 
falo Catholic Union and Times, New 
York Catholic News, Catholic Review, 
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considerable fun in the process, but 
he would soon find himself minus 
a circulation, Within the Church 
lines, however, the Catholic papers of 
this city are remarkably independent 
and outspoken. The New York /ree- 
man's Journal was established in 1839, 
and consolidated with the Catholic Reg- 
isterin 1840. The founders were Cas- 
serly and White, Mr. Eugene S. Cas- 
serly being the father of United States 
Senator Casserly of California. The 
paper afterward became the property 
of Bishop Hughes, who put Father 
Bayley, afterward Archbishop of Bal- 
timore, in charge. Father Bayley en- 
gaged James A. McMaster to assist 
him. Soon afterward Mr. McMaster 
obtained control of the paper and con- 
ducted it with great ability and success; 
in fact it became for a time the most 
powerful organ of Catholic opinion in 
America. Mr. McMaster died four 
years ago, his son assuming control, 
with Maurice F, Egan as editor. 
About two years ago the present pro- 
prietors, Messrs. Austin E, and R. E. 
Ford, with the former as editor-in- 
chief, assumed control. Its present 
policy is to discuss public and social 
questions from an American and Cath- 
olic point of view. It touches politics, 
if at all, in an independent fashion. 


Freeman's Journal, Sunday Union and While subject to the authority of Arch- 


Catholic Times, Tablet, Troy Catholic, 
Columbus Catholic Columbian, and 
Milwaukee Catholic Citizen. Canada, 
also, has some good Roman Catholic 
papers, Montreal, P. Q., sending out 
the Zrue Witness, with a circulation in 
excess of 15,000, and London, Ont., 
the Catholic Record, which circulates 
more than 7,500 copies a week. The 
New York 77vibune recently printed an 
article on Roman Catholic journalism 
in this city, which is herewith repro- 
duced : 

** The leading Roman Catholic jour- 
nals in New York are the Freeman's 
Journal, the Catholic Review, the Tab- 
let and the Catholic News. None of 
these papers can be properly regarded 
as organs of the Archdiocese, or as in 
any way reflecting the official views of 
Archbishop Corrigan. They are res- 
ponsible alone to their editorsand own- 
ers. But as it is within the power of 
any bishop to forbid the circula- 
tion of any Catholic journal in his 
diocese, it is not to the interest of 
a Catholic paper to run contrary to 
the current teaching of the Church, 
The editor who did so might have 


bishop Corrigan, and in perfect unison 
with him and the Holy See, its editori- 
als are in no sense inspired from those 
quarters, the proprietors being alone 
responsible for its utterances. Under 
them its circulation has increased near- 
1 


5,000. 
** The Catholic Review, which is con- 
sidered by —— be the ablest and 


most brilliant Catholic journal 1m the 
United States, was founded in 1872 by 
Patrick Valentine Hickey, who died 
last year, age forty-three. It was his 
aim to establish a paper which should 
be free from personalities, and repre- 
sent the ideas of the best and most in- 
intelligent Catholic Americans. Mr. 
Hickey loved the United States, and 
his patriotism deeply tinged 7%e Ae- 
view, so that it has become the mouth- 
piece of the best type of educated 
American Catholicism. It isowned by 
the Hickey estate, and its editor-in- 
chief is the Rev. John Talbot Smith, 
who has been for many years a prom- 
inent writer for various Catholic maga- 
zines and papers. He was born in 
Saratoga in 1855. educated in Toronto, 
Canada, and fo: some years labored in 
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the Diocese of Ogdensburg, to which 
he still belongs. He is a man of 
charming manners, and is an interest- 
ing talker on secular as well as relig- 
ious subjects. Zhe Review is always 
dignified and gentlemanly in its discus- 
sion of religious questions, and aims to 
be scrupulously fair in its treatment of 
the Protestant denominations. At the 
same time, it is a doughty champion of 
Catholicism, and gives its Protestant 
contemporaries many a hard tussle in 
the theological tournament. Its edi- 
torial writers and special contributors 
are among the most eminent Catholic 
thinkers in Europe and America, and 
one who reads it may always expect to 
find the best thought and opinion of 
the Catholic Church in its well-edited 
columns. 

** As its name indicates, the Catholic 
News makes a specialty of religious 
news, using the cable occasionally for 
the transmission of very important 
news from Rome. It was founded in 
1886 by Herman Ridder, its present 
proprietor. Its first editor was John 
J. McGuiniss, who was succeeded last 
June by John Gilmary Shea, who is 
well known as an accomplished Cath- 
olic scholar and historian. Though 
the youngest of the great Catholic 
weeklies, the Mews is already becoming 
a strong paper, and its circulation is 
rapidly increasing.” 

—— 

NEITHER the Arizona Howler nor 
the Arizona Kicker can produce any- 
thing more characteristic of frontier 
journalism and frontier life than the 
following bona-fide “tad” of an Ari- 
zona man; ‘‘‘ Ah, there!’ J. H Breed 
is again on deck at the ‘old stand,’ 
with the largest and finest stock of 
goods ever brought into Arizona, and 
is prepared to give the people of Wins- 
low and surrounding country the 
damnedest bargains ever heard of in 
this section of the world. I carry a 
h— of a large assortment of goods, 
which limited space will not allow me 
to enumerate here, but if you will just 
hitch up your go-cart and call on the 

‘old man,’ you can bet your ‘whole 
outfit’ he will treat you right, and sell 
you anything you may want in his line. 
J. H. Breed, Winslow, A. T.”—J. Y. 
Tribune. 


THE barbers have two literary organs 
in this country—the Brooklyn (N. Y.) 
American Hairdresser and the 7on- 
sorial Advocate, of Cincinnati. 
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ADVERTISING BY PRE- 
SCRIP TION, 


Every one who has seen a physician’s 
prescription knows the general form in 
which it is drawn, Very commonly 
printed blanks are employed with an 
R witha very peculiar cross mark ap- 
pearing at the upper left-hand corner 
of the slip. What should be more ap- 
propriate in the advertising of a phar- 
maceutical paper thar that the phy- 
sician’s prescriptions form should be 
used in presenting the claims of the 
paper to advertising patronage? The 
Pharmaceutical Record sometime since 
got up a neat bunch of circulars in 
which this idea was embodied. The 
first circular, being that in which the 
prescription form was employed, was 
in the following terms : 

‘* We take great pleasure in offering 
to the advertising public the following 
unrivaled prescription as acure for dull 
or poor trade.” Then occurred the 
prescription itself, in close imitation of 
what the doctor so often writes in a 
way to baffle the lay members of the 
community : 


K 


Advt. Phar Rec. sqs. vii. 
| SIG; 
Repeat twice a month for a 


year. 


Attached to this were a number of 
testimonials in fac-simile and a card of 
advertising rates, the whole being tied 
together with a ribbon and duly signed. 
— The Office. 


36 
SCHOOL ADVERTISING 
TWENTY YEARS AGO. 

From ‘‘ The Men Who Advertise,” 
a book published by Geo. P. Rowell & 
Co. in 1870, the following testimonial 
to the value of advertising by educa- 
tional institutions is extracted : 

** Prof. Alonzo Flack, of the Claver- 
ack Institute, thus gives his ideas as 
to the value of advertising: ‘I have 
for twenty years advertised my school 
for from $1,000 to $1,500 per year, 
and have always found it to pay. My 
school is a pecuniary success, while 
most schools that do not charge over 
$300 per PtH a all extras, 
have not succeede niarily. I = 
tribute it to my a orml ee 
school by advertising largel A 
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You can’t push two things i in the same way 
recisely, 
One's certain to fail where the other goes nicely. 
They want different channels, to put it con- 
cisely— 
Do you catch the idea? 


For one line of goods may be highly successful 
If advertised well, and another distressful. 
Even if with your “ads.” you'd filled the 
whole press full— 
Do you catch the idea? 


The wording of ‘‘ ads.” is an absolute science; 
When properly done it bids failure defiance, 
And upon their effect you can then place re- 
liance— 
Do you catch the idea? 


An agent is needed by a — 9 advertiser, 

As client has need of a legal adviser, 

To counsel and guide, and render him wiser— 
Do you catch the idea? 

But the agent has duties far straighter and 

plainer. 

And, unlike the lawyer, he needs no retainer ; 

In which his employer of course is the gainer— 
Do you catch the idea? 


The outlay of money he wisely compresses, 
As the interests of his employer progresses. 
Successes of customers are 47s successes - 
Do you catch the idea? 
reporter Booth King & Bro. 


——> 


NEWSPAPERS BEFORE THE 
I 


é 





Prior to the war of the rebellion 
newspapers were luxuries, and their 
readers were made up of the classes 
rather than of the masses. Now they 
are necessities and read by everybody 
who wants to be somebody. The 
cheapest daily newspaper then cost $6 
per year, with postage added, and the 
better class of journals cost from three 
to five cents per copy, or from $8 to $12 
a year. Newspaper men of a genera- 
tion ago were men of leisure as com- 
pared with those of the present day. 
An occasional essay met all the editorial 
requirements of that age, and the idea 
of gathering all the news, editing it to 
make it brief, fresh, attractive and 
spicy never invaded the newspaper 
office. The war gave American jour- 
nalism its grandest strides, but the re- 
markable development of advancement 
during the war was only the beginning 
of journalistic progress. But great as 
was the development of journalism 
during the year, the greatest progress 
in newspapers and in the multiplication 
of newspaper readers has been during 
the last decade, and the circle is grow- 
ing rapidly every year. There are 


scores of thousands now reading their 
daily newspapers, one published in the 
morning and one in the evening, who 
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could not afford even one, when the 
cost was from three to five cents, and 
there are other scores of thousands who 
read three or four instead of one. The 
American cheap newspaper now goes 
into almost every home of the city, and 
the rapid increase in newspaper issues 
is indicative of a corresponding growth 
of intelligence among the people. A 
not less valuable feature of the news- 
papers of the present day, than the 
news itself, is the advertising columns. 
In olden times newspapers were con- 
sidered valuable to readers only for 
their news, and advertisements were 
mere incidental surplusage, inserted by 
merchants as a sort of charity to help 
fill up the paper, and rarely attracted 
attention. To-day the newspaper is 
indispensable, not only tothe merchant 
but to the shoppers of the family as the 
universally accepted medium of attract- 
ing business. Advertisements are no 
longer the regulation musty affairs they 
used to be. They are among the most 
artistic and attractive features of the 
popular newspaper, and the frugal 
housewife scans the fresh business an- 
nouncements of each day as carefully 
as the dealer or speculator scans the 
produce or money markets. Those 
business houses who patronize the 
newspapers are the ones who secure 
the bulk of trade. The carefully edited, 
compact, fresh, complete, cheap and 
neatly printed newspaper is the popular 
favorite, and the only channel through 
which the public can be reached either 
for business or sentiment. — McKees- 
port (Pa.) Times, 





‘o" Wants 
L. 





WHILE the painted or gilded sign 
and the pretentious show-window, the 
circumstantial array and the felicitous 
arrangement may be very excellent as 
business accessories, the impressions 
they make on passers-by are apt to be 
transient and generally unproductive ; 
but the printed notice in the daily or 
weekly journal, or in the favorite mag- 
azine, attracts the eye and arrests the 
thoughts during the lulls of active 
duty, or amid the quiet seclusion and 
convenience of home, perhaps leading, 
soon or late, to a pecuniary result,— 
Ff, W. Palmer. 
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SPECIAL NOTICES. 


Advertisements under this head, two lines or 
more, without display, 2c. a line. 


Y Nee CHICAGO EVENING POST. 
K= ” TAPE IS THE BEST. 
Famers CALL, Quincy, Mlinois. 
GELIcuAN SUNBEAM, S.W. Mo.&N.W. Ark. 


EW YORK OBSERVER: read what it says 
4+ further on. 


AZETTE— Little Rock—covers all Ark- 
ansas and Eastern Texas. 


HE St. MICHAEL’S oe) SaEEL AR- 
GUS, the best for advertisers. 


HE WEEKLY (Atlanta, Ga.) JOURNAL 
has averaged for 1890, 22,845 copies. 


HE WEATHERFORD CONSTITUTION to 
reach the garden spot of West Texas. 


ARM JOURNAL, Richmond, Va. Cire’n, 
over 7,000; 1 inch (for 20 days) $6 a year. 


AUGHLIN FOUNTAIN PEN—best in the 
world. Laughlin Pen Co., Antwerp, Ohio. 


OME, FARM AND FACTORY, St. Louis, 
Mo., Al; 60,000; semi-monthly, agricu’l. 
RASS VALLEY, Cal. Richest district in 
G the State. TIDINGS (d. & w.) covers it. 
HE coal region of Texas to reach it use 
THE WEATHERFORD CONSTITUTION. 


ACTORY price. Ship direct. Cat’logue free 
Huibert Fence & Wire Co., St. Louis, Mo. 


HE HOME CIRCLE, St. Louis,Mo. Month- 

ly; 75,00 cire’n. Rate, 0 cents per line. 
mz REPORTER, Sydney, Nova Scotia. 
Unique Scotch constituency. Large cire’n. 


HE EVENING WISCONSIN, Milwaukee, 
has the largest circulation of any daily in 
the State. 


NGROWING NAILS—An Infallible Cure. 
ae (Stamps) to P. O. Box 52, Baiti- 
mo) 


G*: P. ROWELL & CO.. 10 Spruce St., New 
York, make a specialty of School Adver- 
tising—write t them 


NOXVILLE JOUKNAL—Circulation daily 
exceeds 3,000; Sunday, exceeds 4.000 and 
Weekly exceeds 3,900. 


LORADO EXCHANGE JOURNAL is the 
monarch of Western industrial weeklies, 
00 per year. Denver. 


OWANDA REVIEW: only dail 
Bradford Co., Pa., and the le: 
rates reasonable. 


ly. Advertising 


ak FRANCISCO CALL: peo 1856, 
is the best morning newspaper in Calli- 
fornia. See School “ad.” on page 751. 
LORIDIAN, Tallahassee, Fla.—Best adver- 
Caine 5 medium in State. Special rates to 
Ootels and Schools. s. 8 pages. la year. 
ALT LAKE TRIBUNE, according to the 
American ——— Directory for 1890, 
one largest c 


paper in 
ing week- 


of any Daily paper 


™0 ENGRAVED VISITING CARDS, with 
5 Plate, 81.00. om mples and lon, and Str les, two 


cent oom 
=? si ' 7 5 Somer- 
aEVEs TION A Ra Iv worse ns 
un n, Send 60 cents 
rok oan GE RHARD. 39 39 Union Sq., New 


Gis “ A. J, FOUCH & © & co. 
Bg FI of bY aA) Chromo 
P-L 


Warne, Pa., 
ard Cards 
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RITE to GEO. P. ROWELL & CO’S News 
mk Advertising Bureau, 10 Spruce St. 
he or aa information as to cost of School 


= enna TRIBUNE has the largest cir- 
culation in Sioux City, lowa. Sworn 
statement gvety month. Y. Office, 42 Tri- 


bune Building. 
END 60 cts. ‘o- a copy of “ PREVENTION 
OF Lome IN <= LS AND INSTITU- 
TIONS,” to W. P. GERHARD, 39 Union 8q., 
New York Ci ty 


TFYORONTO GLOSE, accordin, 

can Newspaper Director, 
——— circulation of any 
vince of Ontario. 


APER DEALERS—M. _ Plummer, 

of 161 William street, New York, win rail 
any order for paper—from half a quire to 
thousand ton lots. 


dg placing of School Advertisements in 

st mediums a specialty with GEO. P. 
ROWELL & CO., 10 Spruce St., New York. 
Good service insured. 


‘JHE DENVER REPUBLICAN, according 
to the xa Newspaper Directory 


for 1890, has the t circulation of any 
newspaper in Cae 


HE CITIZEN, Lowell, } Mass., has a larger 
circulation among the families of the 
city than any other daily. Special rates for 
Educational Advertisements. 
ryImMeEs Hartford, | according to the Ameri- 
can Newspaper Directory for 1890, and by 
general consent, has the largest circulation 
of any daily in ) A A 
ALLAS NEWS and GALVESTON NEWS, 
according to the American Newspaper 


to the Ameri- 
or = Ras § the 
ly in the Pro- 











Directory for 1890, have the circula- 
ion of any daily papers in Texas. 

NTERIOR: Chicago; according to the 

American Newspaper Directory for 1890, 


has a —— circulation than any other Pres- 
byterian weekly in all America. 


E WILL insert 2 lines 1 week in 1,300 

news were, for a Uae Send for cata- 

ie ue: address NEWSPAPER 
NION, 134 Tosnees ‘st. New York, 


TLANTA JOURNAL, according to the 

American “rotation Directory for 1590, 

has the largest circulation of ony aad news 
issued in the State of 


LL Schoo Colleges. Se Neer and Ho- 

telsof the States and Canada send 
4cents in stam >; valuable “FACTS” to 
M. C. Fo.aer, Granville, N. Y., Box 361. 


ANITOBA, WAY completa CANADIAN 
comple’ cove’ 

WINNIPEG, MA REE PRESS 4 

morning and py 16- ing; 16-page weekly. 


Ta LORD & THOMAS Religious News- 

per Combination is THE medium for ad- 
verehee sers to reach the best buyers of the West, 
Lowest rate by all advertising ag 


pasts JOURNAL, according to the Ameri- 
can Newspaper Directory for 1890, has 
bay largest circulation of any daily paper 
n Illinois, outside of the of the City of Chicago. 
ADTERE ISEMENTS received for leading 
merican newspapers. Files kept three 
months for examination by adv rs. Ad- 
dress GEO. P. ROWELL & CO., New York. 
LECTROTYPES.—A large stock of 
trotypes of at A dE mi 
subjects—at nominal prices. THE PRESS 
ENGRAVING CO., a eee ences 


Wa Se, Paasche Pes Pa., 





seven y+ 


and no more ‘ace Edu ucation. Price § 


MATIC FOUNT payin. | PEN, equal to 
$2 Pen; wreere a ere 8 aeive of paper ot one 
Bins aii bonaeatyl niche! pers wreemsaue 
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THE NEW TOPICAL SONG. 
You can’t push two things in the same way 
recisely, 
One's certain to failwhere the other goes nicely. 
They want different channels, to put it con- 
cisely— 
Do you catch the idea? 


For one line of goods may be highly successful 
If advertised well, and another distressful. 
Even if with your “‘ads,” you'd filled the 
whole press full— 
Do you catch the idea? 


The wording of ‘‘ ads.”’ is an absolute science; 
When properly done it bids failure defiance, 
And upon their effect you can then place re- 
liance— 
Do you catch the idea? 


An agent is needed by a large advertiser, 

As client has need of a legal adviser, 

To counsel and guide, and render him wiser— 
Do you catch the idea? 


But the agent has duties far straighter and 
ner. 
And, unlike the lawyer, he needs no retainer ; 
In which his employer of course is the gainer 
Do you catch the idea? 


The outlay of money he wisely compresses, 
As the interests of his employer progresses. 
Successes of customers are Azs successes 
Do you catch the idea? 
—Herbert Booth King & Bro, 


a 


NEWSPA IPE RS BEFORE THE 
WAR 








Prior to the war of the rebellion 
newspapers were luxuries, and their 
readers were made up of the classes 
rather than of the masses. Now they 
are necessities and read by everybody 
who wants to be somebody. The 
cheapest daily newspaper then cost $6 
per year, with postage added, and the 
better class of journals cost from three 
to five cents per copy, or from $8 to $12 
a year. Newspaper men of a genera- 
tion ago were men of leisure as com- 
pared with those of the present day. 
An occasional essay met all the editorial 
requirements of that age, and the idea 
of gathering all the news, editing it to 
make it brief, fresh, attractive and 
spicy never invaded the newspaper 
office. The war gave American jour- 
nalism its grandest strides, but the re- 
markable development of advancement 
during the war was only the beginning 
of journalistic progress. But great as 
was the development of journalism 
during the year, the greatest progress 
in newspapers and in the multiplication 
of newspaper readers has been during 
the last decade, and the circle is grow- 
ing rapidly every year. There are 
scores of thousands now reading their 
daily newspapers, one published in the 
morning and one in the evening, who 





INK. 
could not afford even one, when the 
cost was from three to five cents, and 
there are other scores of thousands who 
read three or four instead of one. The 
American cheap newspaper now goes 
into almost every home of the city, and 
the rapid increase in newspaper issues 
is indicative of a corresponding growth 
of intelligence among the people. A 
not less valuable feature of the news- 
papers of the present day, than the 
news itself, is the advertising columns. 
In olden times newspapers were con- 
sidered valuable to readers only for 
their news, and advertisements were 
mere incidental surplusage, inserted by 
merchants as a sort of charity to help 
fill up the paper, and rarely attracted 
attention. To-day the newspaper is 
indispensable, not only tothe merchant 
but to the shoppers of the family as the 
universally accepted medium of attract- 
ing business. Advertisements are no 
longer the regulation musty affairs they 
used to be. They are among the most 
artistic and attractive features of the 
popular newspaper, and the frugal 
housewife scans the fresh business an- 
nouncements of each day as carefully 
as the dealer or speculator scans the 
produce or money markets. Those 
business houses who patronize the 
newspapers are the ones who secure 
the bulk of trade. The carefully edited, 
compact, fresh, complete, cheap and 
neatly printed newspaper is the popular 
favorite, and the only channel through 
which the public can be reached either 
for business or sentiment. — M/cKees- 
port (Pa.) Zimes. 








it you wanta 





WHILE the painted or gilded sign 
and the pretentious show-window, the 
circumstantial array and the felicitous 
arrangement may be very excellent as 
business accessories, the impressions 
they make on passers-by are apt to be 
transient and generally unproductive ; 
but the printed notice in the daily or 
weekly journal, oz in the favorite mag- 
azine, attracts the eye and arrests the 
thoughts during the lulls of active 
duty, or amid the quiet seclusion and 
convenience of home, perhaps leading, 
soon or late, to a pecuniary result.— 
FF. W. Palmer. 








e 
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SPECIAL NOTICES. 


Advertisements under this head, two lines or 
more, without display, 25e. a line. 


pe CHICAGO EVENING POST. 
Km ” TAPE IS THE BEST. 
Famers CALL, Quincy, Mlinois. 
GELioman SUNBEAM, S.W. Mo.&N.W. Ark. 


EW YORK OBSERVER: read what it says 
further on. 
AZETTE — Little Rock—covers all Ark- 
ansas and Eastern Texas. 
HE St. MICHAEL’S (Md.) WEEKLY AR- 
GUS, the best for advertisers. 
HE WEEKLY (Atlanta, Ga.) JOURNAL 
has averaged for 1890, 22,845 copies. 


HE WEATHERFORD CONSTITUTION to 
reach the garden spot of West Texas. 
ARM JOURNAL, Richmond, Va. Circ’ n, 
over 7,000; | inch (for 20 days) $6 a year. 
AUGHLIN FOUNTAIN PEN—best in the 
world. Laughlin Pen Co., Antwerp, Ohio. 
OME, FARM AND FACTORY, St. Louis, 
Mo., Al; 60,000; semi-monthly, agricu’l. 
RASS VALLEY, Cal. Richest district in 
the State. TIDINGS (d. & w.) covers it. 
HE coal region of Texas to reach 
THE WEATHERFORD CONSTITUTION. 
ACTORY price. _hipdirest.. Cat’ logue free 
Hulbert Fence & Wire ire Co., St. Louis, Mo. 
HE HOME CIRCLE, St. 1 LE, St. Louis,Mo. Month- 
ly ; 75,000 cire’n, ‘in. Rate, 5 cents per line. 
| k= REPORTER, Sy¢ Sydney, Nova Scotia. 
Unique Scotch constituency. Large cire’n. 
HE EVENING WISCONSIN, Milwaukee, 
has the largest circulation of any daily in 
the State. 
NGROWING NAILS—An Infallible Cure. 
Mail Sic. (Stamps) to P. O. Box 52, Balti- 
more, sis 
EO. P. ROWELL & CO., 10 Spruce St., New 
York, make a specialty of School Adver- 
tising—write oe 
NOXVILLE JOU KN AL—Circulation péalty 
exceeds 3,000; Sunday, exceeds 4.000 and 
Weekly exceeds 3,% 
LORADO EXCHANGE JOURNAL is the 
monarch of eneere industrial weeklies, 
$3.00 per year. 
WANDA aEviawrs only dail pee - 
Bradford Co., Pa., and a _ ing 
ly. Advertising rates reason: 
ak FRANCISCO CALL: Se 1856, 
is the best morning newspaper in Call- 
fornia. See School “ad.” on page 751. 








LORIDIAN, Tallahassee, Fla.—Best adver- 
Caine 5 medium in State. Special rates to 
Hotels and Schools. 8 8. 8 pages. la year. 


ALT LAKE STRIBUNE, according to the 
American News od Directory for 1890, 
= as 1 = eae nae of any Daily paper 


5S = prenavEo “VISITING CARDS, with 
cent stamp 


SO UOCEAPEELAR Somer 
ie, 


REVENTION OF FIRE IN HOTELS and 
~~ er x buildings. Send 60 cents to 
You te foe ERHARD, 39 Union Sq., New 


S25 to A. J. FOUCH & CO. Warren, Pa., 
fora 1. t of one Cards 
ool Supplies of all kinds, at nh x 


RITE to GEO. P. ROWELL & CO’S News 
son per Advertising Bureau, 10 Spruce St. 
y > rk, oor information as to cost of School 
vertising 


a DAILY TRIBUNE has the largest cir- 

tien in Sioux City, lowa. Sworn 
statement every month. % Office, 42 Tri- 
bune Building. 


END 60 cts. for a copy of “ PREVENTION 

OF FIRES IN SCHOOLS AND INSTITU- 

IONS,” to W. P. GERHARD, 39 Union 8q., 
New York City. 


YORONTO GLOBE, according to the Ameri- 

can Newspaper Directory for 1890, has the 

largest circulation of any Daily in the Pro- 
vince of Ontario. 


| DEALERS—M. Plummer, & 

of 161 William street, New York, will rit 
any order for paper—from half a quire to 
thousand ton lots. 


HE plactas of School Advertisements in 

best mediums a specialty with GEO. P. 
ROWELL & CO., 10 Spruce St., New York. 
Good service insured. 


fJ\HE DENVER REPUBLICAN, according 

to the American Newspaper Directory 
for 1890, has the largest circulation of any 
newspaper in Colorado. 


‘JHE CITIZEN, Lowell, Mass., has a la’ arger 

circulation among the families of the 
city than any other daily. Special rates for 
Educational Advertisements. 


a. Hartford, ac acec ding to to the Ameri- 
can Newspaper Directory for 1890, and by 
general Fm yy has the largest circulation 
of any daily in Connecticut. 


ALLAS NEWS and GALVESTON NEWS, 

according to the American Newspaper 
Directory for 1890, have the largest circula- 
ion of any daily papers in Texas. 


NTERIOR: Chicago; according to the 

American Newspaper Directory for 1890, 

hasa J circulat = than any other Pres- 
byterian weekly in all America. 


E WILL insert 2 lines 1 week in 1,300 
nowspepers i for _— Send for cata- 
ne: ad NEWSPAPER 
NION, 134 Leonard st, Now York, 

ho JOURNAL, according to the 
American en = an Directory for 15990, 

has the largest ——_ 

paper issued in the Sta 


LL Schoo! ae Seminaric and Ho- 
telsof the 


4cents in stam “yo valuable ACTS” 
M. C. FoL@er, Granville. N. Y Box se. 


M NITOBA AND GREAT CANADIAN 
NORTHWEST Smale. apresee by 
—8 pages 











a any Genie news- 


WINNIPEG, MAN 
morning and evening; 16-page weekly. 


~ as LORD & THOMAS Religious News- 
per Combination is THE medium for ad- 

vertisers to reach the best buyers of the West. 

Lowest rate by all advertising agencies. 


monte JOURNAL, acco! according to the Ameri- 

can Newspaper Directory for 190, has 

e largest circulation of any daily paper 
ois, outside of the City of Chicago. 


‘ora arene se received for leading 
merican ne pers. Files kept three 

months for examination by advertisers. Ad- 

dress GEO. P. ROWELL & CO., New York. 


_- f aioe - as — 
8 Of en; n m nD 
sub, Ry nominal prices. TH PRESS 
at Satetn ne Y. 


AD. COR, Bread ov 


Vina Sta Philad < WHERE. 
wo- _ = w 
ae sy" more ‘ace Education. Prive gi” 


Fs ‘roman FOUNTAIN PEN, equal to 
a 


Pen; mpaeee, autre of a  o- 
al q ~~.) 
j benpsttal niohs! pleird Salem, Mass. 
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wan gay oy oe BULLETIN ; established 
1855, is the ro eens ev 1 ~~ 5 oa of 
Jalifornia, See School “ad.” nm page 751. 
| ete mass. =e ulation. The 
TIMES has the largest circulation pemeay 
ali classes, Seud for specimen and le 


AGINAW POST (German)- ane 
)) medium in Michigan. Wide-awake an 
alive to the times. Circ’n eiveety increased 
20 per cent. since rated in the 189) Am. N. D'y. 


UBUQUE Gow a. WA) TELEGRAPH. Cireu- 
lation—Daily, 5, Weekly, 10,000. Best 
ad vertisin, nm medium ae ‘Northwest. Send for 
rates. CHAS. E. HALL, Advertising Man’g’r. 


ICHMOND DISPA'CH, according to the 
American Newspaper Directory for 1890, 

as the largest circulation +} say per in Vir- 
inia both for its Daily and ly editions. 


ae se SUNDAY EDITION a THE BALTI- 

MORE AMERICAN, according to the 
American Newspaper Directory for 1890, has 
the largest issue of any Maryland newspaper. 


OURNAL OF AGRICULTURE, weekly. 
Guaranteed and sworn circulation 45,000 
weekly. 25c. per agate line. Send for sample 
copy. Journal of Agriculture, St. Louis, Mo. 


HE KANSAS FARMER, > pubes at To- 
peka, aes the largest circulation of any 
Kansas newspaper according to the American 
Sooumeber rectory for 189). Ask for sample. 


4 i AS PUPILS FURNISHED. By an ad. 

with us—North Texas and Indian Terri 

tory circulation. e are in Rowell’s Pre- 

Srzed Texas List. The News, d. & w., Paris, 
exas. 


QEA TTLE POST INTELLIGENCER, apie 
i year edition for 189), contains 32 pages, 

24 ‘columns. Two complete editions (55, "O00 
copies) have been exhausted. Send for sam- 
ple copy. 


UFFALO TIMES, according to the Ameri- 
can Newspaper yuna cA for 1890, has a 
circulation whi is exceed by but one 
other. Foner in the State, —~ & the City of 
New 


RTLAND OREGONIAN, according to the 

American Newspaper Directory for 1890, 

has the largest circulation of any Daily eeper Ne 

ublished west of St. Paul and north of San 
rancisco. 


ATIONAL TRIBUNE: is the only paper 

published at Washington, D.C., to which 
the American pomeee r Directory for 1890 
accords a lar circulation ex ig 1 100,000 
copies each issue. 


on BEE, according to the American 
Newspaper Directory for 1890, has the 
largest = the eo ae Sunday, and the 
la ly issue possessed by any Ne- 
braska aowepaper. 


ISCONSIN AGRICULTURIST: Racine, 
is the oute, pager in the State printed in 


English, rated by the American Newspaper 
Directory for1 as having acirculation of 
25,000 copies each issue. 


ACKSONVILLE TIMES UNION, according 
to the American Newspaner ia which 
or 1890, is the as paper tf 

prints regularly more than’ fi ve thousan 
copies each and every issue. 


my BRIEF : a monthly, published 

it. Louis, has, according to the Amer- 

ican Newspaver Directory for 189, a larger 

circulation than by ood medical periodical 
aes in the United Stat States. 


HRISTIAN REGISTER : Boston, Mass., ac- 
a nay | to the American Newspaper Di- 





for 1890, has he ta ——. 
any newspaper published in interests o: 
the Unitarian denomination. 


a9 main to Am. Ne Cincinngé, week- 





HE NEW YORK LEDGER is one of the 

55 newspapers to which the new edition 
of the American Newspaper Directory for 
189) accords a regular circulation of more 
than 100,000 copies each issue. 


ISCONSIN AGRICULTURIST, published 
at Racine, has the largest circulation of 
os 7 a printed in English in the State 
isconsin, according to the American 
| Directory for 1890. 


UFFALO EVENING NEWS, according to 

the American Newspaper Directory for 

1590, has a greater circulation than any Other 

Daily in the State outside of the City of New 
York, not excepting Brookly n. 


NDIANA FARMER: published at Indian- 
apolis; has, according to the American 
Newspaper 7 for 1890, a larger circu 
lation than any er agricultural weekly 
issued in the State “a Indiana. 


‘YLEVELAND PRESS, sworn statement, ac- 

/ cording to the American Newspaper Di- 
rectory for 1890, has a larger circulation than 
any other Daily paper pu lished in Ohio out- 
side of the City of Cincinnati. 


NNEAPOLIS JOURNAL is the only 

daily in the State of Minnesota that is 
rated by the American Newspaper Directory 
for 1590 as having hte s more than 
25,000 copies each issue. (28,500 


y EST SHORE : Portland, is eS paper 

in Oregon thatis rated by the Ameri 
can News spaper Directory for 1590, as havin 
acirculation of more than 25,000 copies eac 
issue. It is beautifully illustrated. 


T. PAUL GLOBE: Sunday edition, is the 

only Sunday paper in the State of Minne 

jo A that is rated by the American Newspaper 

Directory for 1890, as having a circulation of 
more than 25,000 copies each issue. 


CCORDING to the American Ne owns 
4A. Directory for 18%, HOME AND COUN 
amonthly Veteran’ s friend and literary paved 
at N. Y. City, has the largest circulation of 
any of its class. Make a note of this. 


HE NEW YORK SUNDAY MERCURY is 
one of the 55 newspapers to which the 
new edition of the American Newspaper Di 
rectory for 1890 accords a regular circulation 

of more than 100,000 ¢ opies: each issue. 


HE CENTURY MAGAZINE, New York, is 

one of the 27 periodicals to which the 
new edition of the American Newspaper Di 
rectory for 1890 accords a regular circulation 
of more than 150, 000 copies each issue. 


“= weekly edition of the TOLE! 0 BLADE 
is one of the 55 newspapers to which the 
new edition of the American Newspaper Di- 
rectory for 189) accords a regular circulation 
of niore than 100,000 copies each issue. 


Care. 8. C. THE NEWS AND 
/ COURIER has the largest Daily, Weekly 
and Sunday issue of any paper published in 
the State of South Carolina, according to the 
American Newspaper Directory for 1890. 
Sypeects. PILOT, published at New 
Haven, a Monthly, as more than four 
times the circulation of ‘any other periodical 
printed in Connecticut, according to the 
American Newspaper Directory for 1890. 


Give: OCERIES: of all the publications de- 
voted to the Grocery tradé, according to 
merican Newspaper Directory .~ 1890, 


the fa st circulation is posseenr4 by the 
NATIONAL GROCER, weekly, N. Y. City. 

IPPINCOTT’S MAGAZINE, Philadelphia, 

Pa., is one of the 55 periodicals to which 

the new "edition of the American Newspap:r 


Directory for 18 is a reguior circula- 
tion of more than 100,000 100,000 copies each issue. 


RKANSAS METHODIST, ublished week- 
ly at Little Rock, has the largest circu- 
in the State, according to 

the American Newspaper Directory for 1! 
The cizculation is sworn to, 
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| Ae YOU WANT TO BE POSTED on North. 
ern Colorado, and Boulder bay A . : 
ticular, subseribe for the BOULDER NTY 
HERALD. Daily, $7.00; Weekly, yt Best 
advertising medium in Northern Colorado, 


STEN, a Norwegian yreekiy, published 

at Decorah, is credited by the American 
Newspaper Directery for 1590. with having as 
large a circulation as aay newspaper AW 
Iowa. Actual sworn circulation over 4 


_— DAILY FREE PRESS, rend 
to the American Lye a et Directory 
for 1890, has the largest circulation of any 
daily in the Province of Ontario outside of 
the bity of Toronto. GEO. P. ROWELL & Co. 


_!PECIAL rates for School Annoucements 
in carefully selected lists of publications 
adapted for this class of advertisin, Suneienes 
on application. Address GEO, P. ELL& 
I ‘0's Rens Bureau, 10 jours St., New 
ork 


Eeveationat edvantagve ave limited in 
Indian Territory; likewise newspapers 
of merit, THE INDIAN CHIEFTAIN, Vinit 
1. T., is the onl per in the territory nam 
in Rowell’s “ of Preferred Newspapers,” 
Jan. 1890. 


E REACH the homes of well-to-do-farm 
ers, with 30,000 boys and girls to go to 








school this yo located in ev ery Fstate. Only guage 


centsaline. Refer to G, P. Rowell & Co. 


12 
Pa SWINEHERD, No. 113 Adams 8t., 1s 


aieane AND FARM: a semt- monthly 
sued Ky Louisville, Kentucky; Na 
according to the American Newspaper Di- 
rectory for 1890, a larger circulation than any 
other agricultural paper published south of 
the Ohio river, 


HE COMPO AUTOGRAPH. 200copies from 


one original. Portes fac-similes of any 
Writing, Drawi Note size $3.50; letter 
size $5; Foolsca: “hs Washing, no Printers 
Ink. COMPO A RAPH CO., 58 Exchange 


Place, New York. 


HE price of the American Newspaper Di- 
rectory is Five Dollars, and the purchase 
ee book _ with ita paid subscription 
rt et Ink for one year. Address: GEO. 
WELL & CO., Publishers, No. 10 Spruce 

Sireot New York. 
Cra AND GARDEN: a monthly 
eee at Little Silver, in the State of 
New bane fR ~- according to the American 


Newspaper for 189, very much the 
agrisultaral paper 


largest eae of any 
issued in the 8 tate, 
TS TIMES, Canandaigua, N. Y., 


leading paper in a by New York ing. 


county where the farmers’ daughters all own 
pianos and go to boarding school. An 
advertisement in its columns reaches 2,000 
well-to-do ‘Rs Acedia” 


Dewees “for “isi, the 
ews pape ‘or e 
RTHW paper ah Peaeeats 2 weekly Poted 
journal of 56 pages, published in Chicago, 

a larger circulation than any other paper de- 
voi to this interest. 


HE SATURDAY GLOB! a. a weekly news- 


per, —< at Utica, N. Y., is one of 
the Fhe : to which the new edition 
of the Newspaper porcepery for 1890 
accords @ lar circulation of more than 


regu’ 
250,000 copies each issue. 


O BETTER advertisi: motte in cue 


cles. Address A. 
Publishers, Springfield, Ohio. 
EXAS FARM AND RANCH: 4 
month pestis os at Dallas; | 
cording to merican Newspaper Direct. 
ory for 1890, by — the emt circulation of 
any  sericulta ural riodical rintedt in the 


Potter 
BUSH, Manager. 


‘exas. tern 
lew York. J.C. 
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JARMERS’ REVIEW : a weetey, ed 

in Chicago ; has, accordin; —_ 
can Newspaper Directory for {m00, 

circulation t any strictly cult. 

ural publication issued in <tied in the State of [ilinois. 


HE NEW YORK MORNING JOURNAL 

is one of the 55 newspapers to which the 

new edition of the American Newspaper 

Directory for 1890 accords a regular circula- 
tion of more than 100,000 copies each issue. 


Ts Weekly Edition of THE TORONTO 

MAIL, according to the + News- 
r Directory for 1890, has 

Ln ation of any nowspager pus 


in the 
Province of Ontario. The Toronto, Can. 


DUCATIONAL INSTITUTIONS that wish 

“4 to address families of refinement and 

education will find the NEW YORK OBSER- 

VER a specially desirable medium. The best 

schools of the country advertise in it regu- 
larly year after year, and find it pays. 


WARM POULTRY, Boston, Mass.—Ably ed- 
ited to interest and instruct the many 
thousand artisans, mechanics and families in 
the suburbs of la towns who, as well as 
farmers, Keep a Few Hens; therefore, an 
excellent general advertisers’ medium. 


ELSH: of all the nowemage 
United States printed in ae] 
the t circulation, accordt 
Possessed uYCH. s wal ior 
ny 
lished at Utica, N.Y. Circ'n over 


‘CHOOLS will find COLLEGE AND 
4) SCHOOL, Utica, N. Y., valuable as a means 
for reaching the _ patrons . The maga- 
ee, is unique. says of 

: “ Attractive ie ee personal a 
one literary quality.” G. BARRY, Pub. 
edition, 


wa | AVALANCHE, Week 
ews) r 
Dirsetory circula tion 





cir- 


in the 
lan- 
to 


the American News 


nessee, 
than t 
State. 


HE TOLEDO DAILY BLADE now has an 
average circulation of 12,00), reaching 
some days of each week 15,700 Thisisa eee 
circulation aon all other Toledo Da’ lies co’ 
bined, and the largest circulation of any daily 
: cima ct Ohio outside of Cleveland or Cin- 
cinna 


ERALD DEMOCRAT 
all Westera Colo- 
hose children must 
t. Best medium inthe 
wy and Colleges. 
mt, 48 Tribune Build- 


LEADVILLE H 
= the people of 
rado and Eastern Utah, w 
educ: in the Eas 
West for advertisin, 
ECK WITH. 





IRENCH: of all the papers published in 
the French lan in British North 
America, or in all America for that matter, 
the largest circulation, according to the 
American Newspaper Directory A 189, is 


possessed ae Tt ss issued at Montreal, P.Q., 


AKE CHARLES AMER AMERICAN, a Weekly, 


has by far the largest circulation of any 
pa r in Louisiana outside of New Orleans, 
is exceeded by but one weekly in the 


State, according to the American Newspaper 
Directory for 1890. Special terms for space 
to large advertisers 


UDGING from the patronage of Texas ad- 

rs, E HOUSTON POST is the 

pular Daily in Southern Texas. It 

gant more “want” ads. than all Texas 

lies combined, and Js the recognized State 

medium for “wants.” Circulation consid- 
rates are very low. 


Waar= an advertiser does business 
with our Advertising Agency to the 
amount of § $10, ae be allowed a Giscount 
sufficient to pay for a poor) ry a ion to 

y Ink. Address: GEO. P. ROWELL 
& CO., New spaner Advertising ‘Agents, No. 10 
Spruce Street, New York 
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‘CHOOL AprenTise should be intrusted 


to the care and judgment of reliable ad- 
vertising ents W are thoroughly con- 
versant with the publications that are read 


by cultivated one well-to-do a ro GEO. 
P. cides alia & CO. D4 Spruce ew York, 
aspecialty of’ this lin s line. 


HE BIRMINGHAM HAM AGE- HERALD has a 
conside er issue than any or 
e 


times the 
circulation of any other Alabama weekly, 
according to the new edition of American 
Newspaper Directory for 1890. 


HENEVER an advertiser does business 
with our gn ty Agency to the 
amount of $50, he will be presen with a 
of the American News- 
ok of 1,450 pages, price 
P. RO ‘ei. L & CO, *Newspa r Ad- 
KL fs, 10 10 Spruce Bt, New York. 


OUTHERN CHRISTIAN ADVOCATE: pub- 
lished at Columbia; has, according to the 
American Newspaper Directory for 189, a 
amet circulation than any other reli; ious 
odical issued in the State of South Caro- 
ina. For sample copies and rates, address 
CHARLES A. CALVO, Jr., Columbia, 8. C. 


HE PEOPLE’S HOME JOURNAL is one of 
the 56 newspapers to which the new edi- 
tion of the American Newspaper Directory 
for 1890 accords a regular circulation of more 
than 100,000 copies each issue. The actual 


circulation is 125,000 each issue, guarant 
Advertising rates, 80 cents per line. F. M. 
LUPTON blisher, 106 & 108 Reade Street, 
New Yor 


HE ARGONAUT is the only High-Class 

Political and Literary Weekly published 
on the Pacific Coast. It goes into all the well- 
to-do Families of the Pacific Coast. It has a 
larger circulation than any paper on the Pa- 
cific Coast except three San Francisco dailies. 
Thousands of single stamped copies of it 
through the post-office every week, rema 
by subscribers. 


DVERTISING IN GERMAN NEWSPA- 
PERS throughout the United States and 
Canada carefully executed, at favorable 
pesoee, & and with every advantage as to posi- 
Bee Rs changes, ete., by GEO. P. ROW 
ew York City. 


lete List -¥ all , “8. Newspapers, 
Sate th circulation of each, in pamphlet form, 
sent on receipt of 10 cents. 


Antics fo MATERIALS and nal Novel- 
h 





ties for Decoration. Exclusive styles in 

oto Holders for Minettes, 
nets,etc. The name and address of the A 

Teacher in Fey 4 lege, Academy, or Semi- 

nary should be on our mailing list before Oc- 

tober, when we win) ie 3 Holiday Cata- 
McELHEN 


worth havin, 
siren street, Brooklyn, 3 N.Y 


PEKA CAPITAL: Geo. P. Rowen & Co, 
pH a list (ONE PAPER IN a STA 
o ps | they name the one publication that 
by the largest number of the best 
pe. of persons” throughout each one of the 
States, Territories, Districts or Provinces of 
the United States and > of Canada. 
For the Stateof Kansas r named on 
this list is the TOPEKA EKA CAP TAL. 


Pica th THE HOTEL MEN OF AMER- 





a3 


—The latest edition of the Official 

otel Directory of_the United States, often 
Hotel Book,” containg a list 

of 22,500 hotels in the United ‘States Can- 


ada. For the pu of attractin: the atten 
tion of the prietors of these hotels to the 
merits Irene’ InK, as a guide and in- 


structor in oe art < advertising and thus 


inducing subse le copy of the 
issue of May 14. hor’ ors, ‘will be vill be sent to every 
name on this list. To’ one-third 


14; to 
one-third May 21, and to the remainder Ma: 
%. GEO. P. ROWELL & CO., lishers, 

St., New York. 


Kodaks, Uy 3 ROW 


IE, senta’ 


PRINTERS’ INK. 


a ——- 1S tnevaient the 


avy ore aod your after year 
in the NE Yo. RK OBSERVE because they 
find it has no superior as an advertising me- 
dium. Its subscribers are almost exclusively 
educated fen in good circumstances, who 
want the ools for their children. 
ARTFORD TIMES: Geo. P. Rowell & 


Co, publish a list (ONE PAPE IN A STATE) 
mi which they name the one publication that 
is read by the largest number of the best 


anne of persons” throughout each one of the 
States, Territories, -~ ym or Provinces of 
the United States and Dominion of Canada. 


For the State of Connecticut Lint r named 
on this list is the HARTFORD E 
NLY sue SW pwree gg as are read by a 
cultiva' yssessed of means 
to afford their sons Es aed aughters advanced 
educational advantages, are well adapted for 
School Advertisers. Principals of Schools 
who are desirous of good service in the plac- 
ing of their advertisi soonid contnac with 
GEO. P. ROWELL & C slay ver- 
tising Bureau, 10 Spruce St., New 


ITTLE ROCK GAZETTE : Geo. os Rowell 

& Co, publish a list (ONE PAPER IN 4 STaTE) 

in which they name the one publication that 

“is by the largest numper of the best 

class of persons” throughout each one of the 

States, Territories, Districts or Provinces of 

the United States and Dominion of Canada. 

For the State of Arkansas the poner ne pomed ob 
this list is the LITTLE ROCK 


ILMINGTON NEWS: Geo. P. Rowell & 

Co. publish a list (ONE PAPER IN A STATE) 

in which they name the one publication that 

“is read by the largest number of the best 

class of persons” throughout each one of the 

States, Meg ery Districts or Provinces of 

the United States and Dominion of Canada. 

For the State cf Delaware t ee Paper named 
on this list is the WILMINGTON NEWS. 


ENVER REPUBLICAN: Geo. P. Rowell 

\ = a list (ONE PAPER IN A STATE) 

in which they name the one pubticntion that 

“is read by the largest number of the best 

class of persons” throughout each one of the 

States, Territories, Districts or Provinces of 

the United Lop and an of Canada, 

For the State of Colorado t r se 
on this list is the DENVER I REP BLICA 


NE of the most t successful advertisers we 
ever had always ordered his advertise- 
ments in this way : “ Get the best service you 
can for me for $5,000.” He left every detail 
tous. There is no more expensive luxu 
for an advertiser to indulge in than to tle 
his agent’s hands by getting him to tell in 
advance exactly what he will do. GEO. P. 
ELL & CO., 10 Spruce St., New York. 


HE INDICATOR. a National Journal of In- 
surance (see 1131 of the American 
pews. = YS Directory for 1890) wants a repre- 
ve and correspondent in every city in 

the United Statesand Canada. l terms 
to reliable parties. Send 20 cen 
forsam 
F.A.L 
quvamey | 
troit, Mich 


URLINGTON FREE PRESS: 
Rowell & Co. 


cents in t 
nt yy and fori pare icnlars, ‘Address —~ 
het | UBLISHING CO., In: 
ishers, McGraw Building, ‘De- 


i 
yom a list (ONE PAPER 
In A STATE) in, bop a ee name the ore pub 
lication tha‘ y the largest number 
of the best - he en wae. ” throughout each 
one of the States, Territories, Districts or 
Provinces of the United States and Dominion 
of Canada, For the State of Vermont to 
papes ne named on this list is the BURLINGTO: 


money while doing honorable work dur- 
the ho a (or at any other time) should 


dress er the best kind of 
pos thought” is books at which even pub- 
py J don’t ee pew compete with. A 
doesn’t cost A. and ae put eae 


Simones s and others who want to earn 


rach “a Ff Be vee. at — 
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HE INDIANAPOLIS NEWS: Geo. P. 
Rowell & Co. publish a list (ONE PAPER IN 

a State) in w eer pe name the one publi- 
cation ti ee a largest number of 
lass of ‘thout each 


of Canada. For the State of eto the 
THE INDIAN. 


r named on this list is - 
RPOLIS NEWS. 


OTH THE PHILADELPHIA EVENING 

ITEM AND THE SUNDAY ITEM are 
counted among the 27 newspapers to which 
the new edition of the American Newspaper 
Directory for 1890 accords a regular circula- 
tion of more than 150,000 copies each issue. 
The ITEM _ the on daily south of New York 
that is counted oy Fe AY lass. Its total edition, 
including the Sunde ue, is the second t 
largest in the United tod Beaten 

AWYERS EDUCATE THEIR FAMILIES 

The vateast Reporter ayetem, published 
Newspa een the American 


a pt School rates, 
money or over, 20 cts. 


Fribune piggrecs fee yur City. 


CHOOL ANNOUNCEMENTS inserted‘upon 
the most favorable terms obtainable con- 
sistent with service. We seek the 
patronage of such Institutions as desire to 
avail themselves of our facilities = and appl 
for estimates with the en 4 of contract- 
ing with us. Send for Brie called “ News- 
paper soe. Prick, Th thirty cents. ae. 
ew: 
Advertising Bureau, wo Spruce & St., New ork. 


R SALE.—One of the best-gep tas coun. coun- 
7 » ovrmapere in Texas. 
in 1876, Published at county site. Population 
1,200, of coun’ eT Annual advertising 
patro of 500), Official organ of the 
eate ww c job-office, with 10 months’ 
xpired mtract for county printing. 
Only. job office in town, with a splendid run 
of job work. $3,500; half cash; balance in 
one and two years, ‘with interest. This in- 
cludes house and lot. Good —_— for sell- 
ing. NEW ERA, Groesbeeck, Texas. 


LLENS’ LISTS.—Of the 27 ey to 
which the American News 

7 A 1890 accords a regular cone Ae ae 

copies, four emanate from the State of 

Maine and are a of the combination 











+ ~ the Pome og of New York and Penn. 
sylvania, issues as Many ications ng 
ouch ptionally large [a 

HE WEATHERFORD CONSTITUTION is 





en pro) 
most brilliant of the Texas editors. 
Is PREDICTED thet that within one year 
ove e! page paper leper ene all es and 


a, oe ith , &e., 
Y’s ane Snead PASTE. (Ai- 
4 ¢ b ts:a agreat be 
covery a dry powde -. | It sticks.” It's 


ae 
ze 





F advertisers. If 


it with a dollar bill, 


SS pant CAROLINA : Geo, P, Rowell & Co. 
w. 


Carolina the pa 
named “, this list 12 is ho NEWS AND u- 
RIER o1 lesto: 


penal — ND OBSERVER: Geo. 


of 
one of the States, Territories, itricts or 
nit and Dominion 
of Canada. For the State of North Carolina 
reper named on this list is the RALEIGH 
NE AND OBSERVER. 

SeTRERPORD (TEXAS) CONSTITU- 
TIO Railroad building, coal mines 
Peay. 9 -, $100,000 female seminary, 
Ls — tauqua one cappeovemnents, 
uses, of tene- 

ment onees oes, built, twoot os best oes 


h prospects of a third 
succession; more cotton sold by the prods: 





m 42 ersin its market than any other city inthe 


State, together with scores of other 
thi yo Weatherford, Texas, and sur- 
rounding territory a field that we adver- 

tiner would like to reach. The THER. 
FORD CONSTITUTION occu hy This field 
thoroughly. It has the largest circulation of 
any paper in the State outside of the six 
leading cities. 





WANTS AND FOR SALE. 
Advertisements under this head % cents a line 


WANTED. 
YOMPETENT LOCAL EDITOR, or Pasa 
wants eee. Address JAS. 
Tilsonburg, On! 
AMES WANTD—Bat $e lists of 


ap Give 
price. ddress “CA es Box 3 3,61 $3 N. Y. 
EACHERS, STUDENTS and others earn 


t t 
shrubs, &c. Experience not needed. Outnt 
free. J. EUGES E WHITNEY, Nurseryman, 
Rochester, N 


VERY ISSUE of PRINTERS’ INK is 
are Kr religiousl 


read by many thousand 

newspaper men and printers, as well as by 

you want to buy a paper or 

to get a situation as editor, the thing to do 

is to announce your desire in a want adver- 

tisement. Any story that can be told in 

twenty-three words can be inserted for one 

dollar. Asa rule, one insertion car be relied 
upon to do the business. 


FOR SALE. 
R SALE—A “ Forsythe” Newspa Fold- 
er. TIMES-RECORDER RCO. Zanesville, oO. 
F YOU want to > sell yo your Newspaper or 
Job Office, a Press or a Font of Type. 
tell the story in twent, three words and se 
7 i. te eco of — 
ou sell cheap enoug! 
z of the aunouncsment will 


- single insertion 
generally 


secure a | customer. 
RESS AND FOLDER.—Some 
contem ioe change 
te Ton Setsee wil int a Sexe 
or u aDx 
shact® and’ wits oF ritnons Fouger that com 
‘cash, should eddress the 


~~ hea) 

ec 

DEMOCRAT, Wapak 
R SALE Ans old 5 estaahed, prosperous 
Democratic Ni 


eekly and Job 
bs rg a live ae pg town 
first-class conaitfon, for Daily, Plan will “sell 


OXFORD,” } Pf P. or Box, 1592, ag ER Pa. 
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WHAT INFLUENCES PRICES? 


The price at which the average newspaper publisher will 


contract for an advertisement, to be inserted by the year, is 


influenced by a number of considerations. 


tions which he may ask himself 


Among the ques 
is this: “Tf I accept the order 


at the price offered, am I sure to get my money?” 


GEO. P. ROWELL & CO. 

During the years we have >. business 
with the agencies we have never met the 
equal of Rowell & Co, for fair dealing and 

SOmps P s ments. — Journal, Sioux City, 
owa, . "86. 

0. P. ROWELL & CO. 

Ido not a an instance eo which “ by re 
turn mail” would not zorrectly express the 
swiftness of your remittances.—Sun, Sara- 
toga Springs, N. Y., Nov. 4, 89. 

P. ROWELL & 


GEO. 
Accept thanks ye your almost surprising 
romptness.— Bradford Reporter, Towanda, 
‘a., Aug. 31, 84. 


GEO. P. ROWELL & CO. 

Your firm has my utmost confidence. 
Poompenens enterprise and_ inte ogni. seem 
to be the ¢ peascerintiag.— Ones Kelectic, 
Utica, N. Y., Feb. 1, 

GEO P. aoe ELL & CO. 

We desire to particularly a our 
thanks to you for your commendable prompt- 
ness in your business relations with us.— 
Banner, Williamsport, Pa., Dec. 23, ’81. 

GEO. P. ROWELL & CO. 

lappreciate your prom pt and faithful man- 
ner of doing business and therefore give you 
a@ better rate than most relephos ne Wal. 
with which I do business. 
nut Ridge, Ark., March 16, '88. 


GEO. P. ROWELL &CO. 

Some advertisers —~ J me out of my pay 
for weeks on a stretch and compel me to 
write half a dozen times before they make a 
move. To the honor of your firm be it said, 
I have never been treated in = wa by 
you.—Tribune, Yarmouth, N. 8., 2 62. 

GEO. P. ROWELL & a 

Your promet wa way -s doing business makes 

Mme anxious = Ss you.—Ad- 
vance, Altoona, Pat Apri 

GEO. P. ROWE 200 

You are are riches wae .—Press and 

Knickerbocker, Alban 
GEO. P. ROWELL & CO. 
Many thanks for your promptness. If all 
sy advertising nts were like you it would 
leasant to do business with them.—Stand- 
, Abingdon, Ya. July 11, 83. 
0. P. ROWELL & CO. 
We admire your promptness and style of 
jms business, as ve do not await the slow 
tine work noticeable ina number of other 
agencies.— Western Mercury, Atchison, Kan., 
June 3, "84. 
GEO. P. ROWELL & 

It is a pretty square kind on an agency to 
do business with. All fe gh is required of a 
een is to do his work to con- 

t, and when that is pte and the Dill is 
pas hm back comes the check. Certainly 
nobody can ask more.—Chronicle and News. 
rte ae Pa., April 28, 85. 

Ev, P. ROWELL.& CO. 

Frequentis we send out bills to several ad- 
ee ing firms at ies _— time and in every 
tasteees yee are the first to respond.—Tele- 
graph, Ashtabula, O., Sept. 25, "83. 






GEO. P. ROWELL & CO. 

It takes less than thirty-six hours to have 
our accounts audited and receive a check 
from you. This is pretty good time, you will 
admit, and we think the wonderful system 
and promosnets which make such an achiev- 
ment possibile deserve recognition and com- 
mendation,—Chronicle and News, Allentown, 
Pa., Dec. 12, "B4. 

GEO. P. ROWELL & CO. 

You are the promptest people that I have 
anything to = with. — Journal, Woburn, 
Mass., Feb, 1 

“a0. 1 P. ROWELL & CO. 

Let us thank you for the prompt way you 
do business. e have been doing business 
with your house since 1862 and have always 
found you correct and prompt in all of ro 
dealings.— Bulletin, Maysville, Ky., Nov. 1, ’81. 

GEO. P. ROWELL & CO. 

Your promptness in auditing and paying 
our Claims as presented is duly recia 
by us.—M e (kowa) Journal, Nov. 2, "85. 
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PRINTERS’ 


GEO. P. ROWELL & CO. 
lcan honestly and trustfully say that it 
has been a great pleasure to me, for nineteen 
ears, to have done business with your firm. 
iver 8 prompt in payments, and I believe 
you always look to the interest of the news- 
per as well as the advertiser. — Beacon, 
Pambertville, N N. J., Nov. 6, "89. 


GEO. P. ROWELL & CO. 
The promptness of your firm is highly a 
reciated. @ never have to wait or bills 
rom Rowell & Co.—Advertiser, Lyons, lowa, 
November 18, ’89. 


GEO. P. ROWELL & CO. 
Your agency is deserving the encour: 
ment of ev every publisher in America. Bi is 
are always paid Pr pptly te presentation 
of statement. — Olivet, Ky., 
March 5, '83. 


GEO. P. ROWELL & CO. 
Your agency obtains lower rates from us 
than any other advertiser, for the gx 
sons that you sees pe mee ~~ one al- 
ways v mp! y.— Journal, Muscatine, 
Sows, flard 2, 
GEO. by ROWELL & CO. 
It isa pleasure to deal with a house that 
y8 so promptly, and then again there is not 


trouble with our accounts. ours and ours 


sways ree.—Jerseyman, Morristown, N. J., 
Sept. ie. Th 
Gao. P. DOWEL. & CO. 

The lette nin tement did not leave 
here till the pnighs oO the 13th and we received 
check the 1 It beats the record.—Argus 
and . y Bl, Vt., Jan. 15, 85. 

GEO. P. ROWELL & CO 


We like to do business — he you on account 


of your promptness and . wo —Register, 
New Haven, ., Feb. 22, '83. 

You ~ Rey aoner ‘in 

A. 

bills mwith ze the oom we do business. y eA? 
Norristown, we; 16, 83. 

I lik otun do bi tn 

e -—- you usiness—espec 

when it comes . te 

Plymouth, lnd., F: 


GEO. P. rc 4 & CO. 

I think you are entitled to more than an ordi- 
nary acknowledgment for your eprompteen® 
the payment of your bills, and I wish in this 
manner to express my satisfaction in going 
business with you on that account, and also 

e 


r ™m 
generally as manifested to me ina business 
relation with ren =. a number of fa 


M. D. Hanover, Eastern Manager of 
ati ) Journal. 


GEO. P. ROWELL & CO. 
and pi with which 
pay their bills enter in no small 
tion @ proposi 





anne 
way into 
for advertisi 
Rowell & Co. 
and do get as low rates as any one 

T : oo Rapids, 
r 


he considera ofa 

, and we can assure you that 

n this respect are entitled to 

ts in the 

ich., No- 

vem 
GEO. P. ROWELL & 

I desire to express to you my — Ia satis- 
faction with your house. I have now, every 
week for fifteen ie ears, done work for 72m 
and al 8 have found you prompt and 
Hoping ‘or fifteen more years of p 

manens intereoeres, lam, J. G. Kxtont, La 
Payette or i Democrat, Darlington, Wis., 
rh aie = 


For fair’ dealin — ™m = ‘in 
bills no ling pros n this A 4 
eqenis th ea Geo. P. Rowell & Co.— 
lican, Deckers, Conn., October 15, 1884. 


P. ROWELL & CO. 


INK, 


GEO. P. ROWELL & CO. 
Many thanks for prompt attention; but 
why coat we thank you? It’s only your 
regular way of Onna —Dem nport, 
Iowa, February 18, | 


GEO. P. ROWELL & CO. 


Such promogness is refreshing.—Journal, 
Elizabeth, , April 3, 1882. 


GEO. P. ROWELL & CO. 
Your prompt femittance in this instance, 
as well as in all others, commands our warm- 
est _ Advertiser, Elmira, N. Y., Jan- 


737 


, Daven 


uary 24. 


GEO. P. ROWELL & CO. 

It is pleasant to do business with a house 
that does business so promptly and satisfac- 
torily as yours.—Advertiser, Elmira, N. Y., 
August 28, 1884. 

GEO. P. ROWELL & CO. 

Allow me to commend the pr>mptness with 

which you gentlemen y our bills, This 
bill reached you April 28 and check was for- 
warded same day. This is very satisfactory. 
and all the more apparent by reason of the 
delays experienced in like cases at the hands 
of some of your competitors (large concerns 
too), where months frequently elapse an 
repeated my fail to effect even a re- 
sgonee. .—Jou Falls, n., May 1, 


A; P. ROWELL & CO. 
Promptness has always characterized your 
dealings with me. I regard it a real virtue 
n 


wmanville, Ont., 
August 1, 1883, 


GEO. P. ROWELL & CO. 
The promptness = which you settle your 
accounts is worthy of special acknowledg- 
ment. It sj oo in the most unmistakab e 


oft ment of your 
Las ~ Chronicle, Augusta, 
ber 2, 1888. 
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GEO. P. ROWELL 
Allow me — <7! that whiiel 2 many very 
goomes pogene Fen agg I take pleasure in 
aw: ng 


—— in uu a telegraph.— Watson's 
Viium: Uuminator, Biddeto 
GEO. P. ROWELL & CO. 

If there is one thing Ry than another 
that we admire about your establishment it 
is the unusual promptness with which you 
answer all correspondence and pay our bills 
when presented. In the eight years that we 
have been doing business with you, we have 
never had reason tocom n. We only re 


ret thatthe volume oof ee! with your ¥y 


rm is not ten atime Ae than it has been. 
ne ie, ry - une 8, 1886. 
ROWELL & 

It isa pleasure to do St Oath your 
firm, and for square dealing and prompt 
periments Jy you_have no equal.—Enterprise, 

lington, N. J., December 15, 1886. 
GEO. P. ROWELL & CO. 

Such Advertising Agencies should enjoy 
some advantages at the hands of publi _ 
meine + ‘om n Cultivator, Boston, bh 


GEO, P. ore & CO, 
onage and the 
business with 
os ve rtising firm 
—I might add, The ‘Only ae that has 
always promptly remitted.—Democrat and 
News, Cambridge, Md. 
GEO. P. ROWELL & CO. 
Let me say that yours is the ponly advertis- 


GEO. P. ROWELL & CO. 
I must say that with such a very large cor- 
respondence as you must necessarily have 
it S stery to me how you can be so 
Pith y account was mailed here on the 
7. "aiid to-day a check for full payment 
Iremain, yours truly, M. A. Jones, 
Publisher Statesman, Bowmanville, Ont., 
July 30, 1881. 


GEO. P. ROWELL & CO. 

It is such a aden to deal with an agent 
that pays so promptly, that I would like to 
arrange with you for all possible advertisin, 
you cun send at the best rate you can afford. 

ou seem to vary in the rates to which you 
are limit Prompt, sure pay, however, 
covers a multitude of ‘sins, and I would like 
to secure all from you I can at a fairly rea- 

sonable rate.—Gazette, Brockton, Mass., 
comber 13, 1834. 
GEO. P. ROWELL & CO. 

There is a pleasure in dealing with your 
house, because all accounts are so promptly 
settled. — om Cultivator, Boston, Mass., 
January 13, | 


GEO. P. ROWELL & CO. 

Your promptness is fully appreciated. We 
would publish advertisements for you at 2% 
per cent. less than any other advertising 
agents in consequence.—Oil City, (Pa.) Bliz- 
zard, July 14, 1884. 

GEO, P. ROWELL & CO. 

We have sent out accounts to others in the 
same business as yourselves which would 
take | no lor r (or anol not so long) in 

the! those sent you, 





ins ency yrith hich all of our r 
have se A the most pleasant and ‘satisfac- 
tory character.—J. EN, Cohoes, N. Y. 


rompt and oe Calais, Me., 


ovem 
GEO. P. ROWELL pA co. 

Were all our adv as prompt and 
be peed La ahem te pd it would 
aff re and far less 
care. “ Gentral ar City (Ey. cap aig 
28, 1889. 


Me * GEO. he ROWELL & 
ave no customers W! No 
han Geo. P. pe D prom 


= Rowell & Co 
ovember 2, 1883. 


; 


GEO. P. ROWELL & CO. 
I thank you for your unfailing promptness. 
quarter [send to all seo Casaaes ac- 
coun = yours is first = .—Presby- 


and r+ had a remittance from you in 
some cases weeks before hearing from others. 
This is a cause of considerable satisfaction to 
—, they (if at all like us) have ob- 
igations to meet that every amount, how 
ove ¢ small, helps to relieve, and which th 


th me ny able to mest effect a saving through 
wt eon aaa discount account.—G@wide, Port xh 


ion —— March aor 1885. 
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GEO, P. ROWELL & CO. 

I have published your advertisement 
cheaper than those of any one else in your 
business, because of your promptness in pay- 
ing bills.— Enterprise, Portamouth, Pa. 

GEO. P. ROWELL & CO. 

Do not see how you could be more prompt, 
unless you get ahead of the bills.— Missionary 
Herald, Boston, Mass., December 19, 1884. 


F bo ‘you take “as on —Oil 
or itness you take e. 
City (Ba) B Blizzard Oct. 30, 1884, 

GEO, > ‘ROWELL & CO, 

We must express our satisfaction with 
your methods of doing business. We render 
our bills one day—next day your check is in 
our safe.— rier-Gazette, Rockland, Me., 
Jan. 21, 1886, 

EO. P. ROWELL & 


G co. 
You are without = ol one of the prompt- 


paticg yers the Record h t.—. ila- 
delp Pa., Feb. 8, 1886." 
= & eso. F. yt ogy 
ou have ways pai Oe agent tp 
y and have id it 
, St. Cloud, a Minn prom iy 
GEO. Sy ROWELL & CO. 
The advertising age: acoucy of George P. Rowell 
& Co., of New L | most prompt busi- 
ness house doing wi 


paper. 
be eight potvert + win 
is paper for e' years, and we have a 
waye tagnd the m accommodating and honor- 
able. uld stand the world over x 
the head of all er yon ~ OY geeeeee 
erat, Any 


You have alwai ROW & pe in 
ou have always n 
yments and have observed both the letter 
and spirit of your contracts with me. Some. 
times we have not yp Sy be.to Same re fo 
pr ce, our customers @ w Ay 
I believe my “has to be be wort rth but been 
= thing ‘ot this kind has ever interfered 


ions Rn = 

vomat ie ssatzing > As tha “the 

ust as n ulrin at “4 
done as ree in the in 


te »rief — ph As 
bas deait ‘fairly and honestly both with pub- 
lishers and eavereeres. journal-Press, St. 
Cloud, Minn., Feb. 12, 1886. 
GEO. P. nOwnLL & CO. 
the equ Beene is the nest, in eo bay 8 oom, 
uares' rom ptest and most honora 
saeooate, Ghorgutows, Mass., Dec. 27, 
GEO. P. ROWELL & CO. 
Thanks for prompt remittances. We have 








done business with you for the t ten years, 

and it was alwaysthus. Of all the agencies 

we deal with your methods an sare by 

far the most sati . WwW e adver. 

tisements from you less than for 

man or firm living, and we do so in 

acknowledgment of our n of 

8 htforward system of b 

other agency ever drawn from us such a 

letter as this, and many have called forth ex- 
ressions quite d — Weekly Ad te, 
eorgetown, 


a» P. ROWELL & CO. 


of an 

portunity to word for your 
ton for prom has long since won & reputa- 
for promptness, thoroughness and relia- 
anesville (Wis.) Gazette, Jan. 22, 1886. 
focepe gee Tt tg ¥ nee 
anks for Pa - ness. = 
he agencies 


all t in this particular. 

Gas letters at lon; ietertehs from aie t 
always the cash yy vg ee 
Clarion, Jackson, 


's8., Sept. 24, 
GEO. F. ROWELL & | 
We desire to thank you for your 
eset in maki remittances,—A. N. 
NEWSPAPER , Oct. 15, 1888, 
GEO. P. R OWELL & CO. 
P. Rowell . 7 stamp a bill when re 


geiveayand pay same day.— Democrat, 


making 9 


739 
GEO. P. ROWELL & CO. 

We bear testimony with many others that 
your house is the promptest paying adver- 
tising ie tay a om —Freeman, King- 
ston, N 

GEO. P. aR & CO. 

We want to cultivate your business, to be 
liberal with you, and to receive the lion's 
share of your orders. No agency in the 
coun ys 80 arch 36, taae as you.—Democrat 
Keokuk, tM . 


GEO, P. ROWELL & CO. 
Best time on posse, Bill maited April 1, 
remittance received night of April 6.—State- 
Journal, Lincoln, Neb., April 


GEO. P. ROWELL & CO. 
Allow me to return special! thanks for your 
promeusess in this matter, which makes your 
avor doubly valuable. You are the ‘first 


Eastern agent a Cal May ie 7 ed Califor- 
nian, Los Angeles, 


GEO. P. ROWELL & CO. 
o amy long ——_ I ae poone ye to 
the promptes ed = with which we have 
had transaction Daily News, Lynchburg, 
Va., April 24, 1888. 


. P. ROWELL & CO 
For twenty years_uniformly pleasant In 
business relations. I have never done busi- 
ness with a firm so a time who have 


never made a mistake. You deserve success 
-=” ALONZO FLack, Claverack, N. Y., Jan. 6, 


GEO. P, ROWELL & CO. 
We are much pleased with the manner bed 
which this last’ order > been ma 
Sets W. Fow.s & Sons, Boston, Mass., 


igh in 
are a w our man- 
of this order, an: y 
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GEO, P. ROWELL & 
I have been for ars delighted with your 
mode of doi for year .—Rev. J. R. Jaques, 
Belleville, Ont., Oct, 1, 1883. 


GEO. P. ROWELL & CO. 

I have the written offers from over one 
third of the list of papers for cash, and a 
careful examination convinces me that I 
have obtained one quarter more n= 4 m 
money in placing it through 
THATCHER Graves, M.D., 260 Bene! t Se, “provi. 
dence, RK. L. 

GEO. P. ROWELL & CO. 

We prefer to deal with those whom we 
know by their business reputation and stand 
ing will give us a “square count.” We ex- 

*t to pay our advertising bills when they 
come due, and we want to feel, in ~ x know, 
that our advertisement has appeared for the 
full term in each and every paper contract: 
Sor.—I. M. Huxter ACTURING Co., Cin- 
cinnati, O., August 29, 1881 


GEO. P. ROWELL & CO. 

At the commencement of our business 
about one year ago, we made our own con. 
tracts for Vermont papers, as many of the 
publishers we were 
with; we unhesitatingly say, however, that 

any, future contracts we | have to make 

ill be first presented to you, as we believe 

you can place our advert ng Pay? and 
cheaper than we can do it.—Dr. F. 8. Hutcu- 

inson & Co. mo gee Palis,Vt., Mar. 12, 1888. 

Will al Long Dh oo 

a ways § ve you erence over any 

other advert Jou preference ¢ Stand- 

ard, Pictou, N.8., Nov. 22, 81. 
GEO. P. ROWELL & CO. 

We like your style of Gotgg Dainese a 

ae Telegram, Plattsburg, 





GEO. P. ROWELL & CO. 

My clerk is off collecting and I know noth- 
ing about the books, but I never knew your 
aecouss to fail of being correct.—Democrat, 

ao 5, "81. 
GEO. P. ROWELL & CO. 

When you complain we never woe 
tion the complaint, but know ne 2) to p~ wal 
Courier, Sherman, Texas, A 

A 4 1 a -F ROWELL & © bi vai ith 

oelwayee, 0 do business w 
I have taken and will take matter from 
on ‘at less rates than TF anybody [ae 
, Saratoga Springs, N. Y., May 3, ’ 
GEO. P. ath & CO. 

We like your style of doing business and 
are anxious todo more with you. —Republi- 
can, ch 23, 88. 

EO P. ROWELL & CO. 

Ihave BR. -. s found your accounts to be 
made up wit ay ear- — Tri 
bune, Yarmouth, N.3., Dec. I 

GEO. P. ROWELL & on 

We are much pleased with the way that 
you have dove the little business that you 
have done for us this spring.—Jongs of B 
hampton, Binghampton, N. Y., ~~ 20, *86. 

GEO. P. ROWELL & 

In all the cman eneeeinne nich we have 
had with your house we believe there has 
never been a misunderstanding of any kind; 
certainly we have never had the s ightest 
reason to think that our interests have not 
fot been respected.—Seta W. Fow.Le & 
Sons, Boston, Mass., Dec. 18, > ah 

GEO. P. ROWELL & 
Allow me to express our Appreciation of of 





you for many kind su ns regarding = 
advertising t that have > invaluable to us.— 
. 8. ? INSON & Co., Enosburgh Falls, Vt., 


GEO. P. ROWELL & 
0d «wade poems sei ou in We 


other 
byt dF poe ae 6 
pm fe Fo ee the “exclusion vor al 


. X. 
June |, 


GEO. P. ROWELL & CO. 
Your Agency is certainly a great conveni- 
ence and saving to advertisers. —A. BaBcock, 
Malvern, Ark., Aug. 4, "54. 


GEO, P. ROWELL & CO, 

We have been over —~ the orders of the past 
two years ¢ and are satisfied that — 
the advertising has been properly perform: 
or a satisfactory allowance been made in ait 
cases of non-performance, and we are much 
pleased with ti the full and complete reports 
you have sent us and your geomet settlement 
of all our claims.—Seta W. Fow.Le & Sons, 
Boston, June 


GEO. P. ROWELL & CO. 

Our business with you has been more than 
satisfactory. — Eagle, Grand Rapids, Mich., 
Aug. 1, 82. 

GEO. P. ROWELL & CO. 

We are very anxious to do all the business 
we can with your house as you are so strictly 
upright and fair in ad dealings.— Times, 
Glens Falls, March 12, * 


GEO. P. a & CO 
your punctual business habits. — 
tome Munteville. Texas, June 2, ’81. 


GEO. P. ROWELL & CO. 
We are always glad to do the with you 
as we know you are reliable and that we are 
carect our pay.—Jonia (Mich.) Sentinel, Jan. 


GEO. P. ROWELL & CO. 

We have for a number of years been cogni- 
zant of your endeavors to be useful both to 
advertisers and to publishers, and unhesi- 
unremi give our testimony in behalf of your 
unremitt! iy Revond for their mutual benefit.— 
x ae Record, Mahanoy City, Pa., Jan. 


EO. P. ROWELL & CO. 

For nearly twenty years have we done busi- 
ness with your house and in all cases hn no 
friction from first to ae a, + 4%. we 
continue.—Journal, ‘ord, Mass, May 
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GEO. ROWELL & CO. 
I wish I had 2 hittle of your complete sys- 
tem of dclag & ess.—British Whig, King- 
ston, Ont., A 
GEO. P. ROWELL & CO. 

We are anxious to joes a Tam when 
tly do so, as think your 
Cees should entitle you 
most advertising ret 


we consisten 
manner of do! 
to better rates 
cies.—Register, New Haven, Conn., Nov. 
GEO. P. ROWELL & CO. 
We do not desire to terminate our business 


relations with your house. They have been 
of the pleasan ure. We shall run the 
vi 


ments at your price.—Times, Oak- 
land, Cal., Nov. 10, re 
GEO. P. ROWELL & CO. 

You are the most satisf: agency we 
deal with.— Bolivar (Tenn.) tin, April 6, 


GEO. P. ROWELL & CO. 
Our relations have been so pleasant and 
| anf mode of conducting bus ness is such 
hat wecheerfully assentto any Ly — = ye 
may suggest almost without fi 
Enquirer Sun, Columbus, Ga., Feb. 2 
P. ROWELL & CO. 
Past relations with you have been so plone 
ant that we want them indefinit 
tended, on the principle of the widow w 4 
knows wot’s wot and wants more of it.— 
Farming World, Cincinnati, O., Feb. 15, °83. 


GEO. P. ROWELL & CO. 

I know of no one in the United States, or 
elsewhere for that matter, yosee pexperns e 
in all advertising matters is able to 
eo World, Gincinuati i, O., 


GEO. P. ROWELL & CO. 
Your a bureau is the only perfect 
know of.— Republican, Cedar 
Rapids, lov Iowa, ee 25, "86. 


GEO. P. ROWELL & CO. 

We have a cordial feeling for your firm and 
hold you = high ae for your correct 
March 10, 83. ; wih we 

GEO. P. ROWELL & CO. 
Weconsider yours the best and | equarest of 
all the agencies we do —Inde- 

pendent, Deckertown, N. J., Feb. 3 x 


GEO. P. ROWELL & CO. 


wot. zee the comes Gipooune given to 
vert mts in acknow —— 
age! 


e pore pe “y cg agency.—. 
Danvil e, Ky., Nov. 4, + 


GEO. P. 
Your house is re aot te 4 2... I never 
hove — —_—. You kn Ow 7 to keep 
»oks an oe ness = wy 
erent , Franklin, 


GEO. P. ROWELL & oo. 
We t 2 PAF ws a order from you as 
our relations have ys been so entirely 
satisfactory. — le, “Grand Rapids, Mich., 


Oct. 2, ns 
P. ROWELL & 


co. 
1 ke, the way’ you do buxiees. — Times, 
Grand Nov. 4, 81. 


GEO. P ROWELL & CO. 
We know it to be the best agency in Amer- 
fea and don’t hesitate to say so.—Advocate, 
Georgetown, Mass., Dec. 6, ’81. 


18, "BA. 


et, a, SUN hight 
our 0! usiness 
satisfactory to me.—JaMES Means, Bos ton, 
Mass., 1, 1883. 
ROWELL & CO, 

Accept thanks for i uniform fairness 
and li which have marked your tran- 
sactions me tort these many Mg 


Prof. JonN 2 L--_et geen 
versity of Virginia, July 20, 1 

G ¥. BOWE. & CO. 
We find 


EO. 
ou the most 
aca > 


any ex with. — Sunda; e, 
aon Guin’ December 17, ine ° 


satisfactory adver 
to deal with we have yet had ica 
Gazett 


GEO. P. ROWELL & CO. 
I had rather do business with you than any 
other agency.— Times a News, Eufaula, 
Ala., Nov. 18, "85. 


GEO. P. ROWELL & CO. 

We are candid enough to say that we had 
rather do business with you than with any 
agency in the co’ omy hristian Index, At- 
lanta, Ga., November 13, 1885. 


GEO. P. ROWELL & CO 
There is not a house on this broad continent 
that we prefer to do business with than 
yours.—Register, Mobile, Ala., Feb. 16, 1886. 


GEO. P. ROWELL & CO. 
Our ee relations have always been so 
wer leasant and satisfactory that we wish 
0 all we can with a atesman, Bow 
manville, Ont., October 22, 1883, 


GEO, P. ROWELL & CO. 
My oo with your house have been 
executed with less 
standi than any other advertising 
with whom we Lng dealt.—Journal, 
Creek, Mich., May 19, 
GEO. P. ees, & CO 
We have always found you all ‘right— In- 
vestigator, Boston, Mass., June 30, 1882. 





ency 
ttle 


GEO. P. ROWELL & CO. 

We will accept the ad., althoug' h the 
is low. But we like aa ao, Cay. 
business and want all we ca m 4 

—Maine Journal, Biddeford, November 9, 1885. 


0. P. ROWELL & CO. 
Iam very much pleased Ard your mode of 
business.—Joun Litty, Lambertville, N. Y., 
June 10, 1882. 





We have just 
issued a new edi- 


and amone tt 
coupenes may be — the Newspapers: elt 
sDAILY ¥ SEWSP. APERS IN NEW YORE 


Ad 
OD AILY NEWSPAPERS " CITIES HAV- 
= — 4 150,000 population, ya 


DAILY P NEWSPAPERS IN CITIES HA 
but the best than 20,000 population, omitting Af 
ut the 
EBEST LIST OF LOCAL NEWSPAPERS, 
ma |. oy —, of hoe 5,000 population 


and aS wee seat. 
EW PAPER ie 7, “STATE. The 
a. one for an advertiser to use if he will 


use ene. 
STA E COMBINATIONS OF DAILY and 
WEEKLY NEWSPAPERS in which adver- 
ts are inserted at half . 
A SMALL. LIST OF NEWSPAPERS IN 
which to advertise every section of the 
country: being a [ Spleotion, made up 
with great care, guided by long experience. 
LA EST CIRCULATI NS. A COMPLETE 
List of all American papers issuing regularly 


more than 25,000 copies. 
IN ADVERTISING FOR 
ARGAINS BP my ADVERTISING mm Day 










Newspapers in many princi ei and 
towns, a list which Serers LS uce- 
ments to some advertisers, 

CLASS JOURNALS. AN EXTENSIVE 
"oR Catalogue of the very 

“nee VILLAGE ATR 
NEWSPAPERS, in a 
which advertise- Pup 


ments are inserted 
for $46.85 a line and 
appear in the whole 
lot—more t one 
halt of all the Amer- 
n Weeklies. 


SP RCT 


yeaTry 


. 
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the individuals in charge of all pub 

lications which receive and insert advertisements to adopt a strict! 

janet gh od mi in the manage ment of that departmentand ac 
to an er: system of rates, a schedule of which 4 should publish 
ona circulate roadcast, a d all advertisers possessed of a thorough knowledge of the 
class, character, c! feeulation and advertising wiles of such mediums, and also well versed 
in the art of ptm | the great spots of the general newspaper advertising bureaus 

would then be decidedly a thing of the 

But, alas! as undoubtedly well know, such is not, at present, 
the case, nor is it likely so to be, at least for some time to come. Conse- 
ques intelligent vertisers . aaa to the advantages of still avail- 
themselves of the services of compet jiable agencies ; here, however, the ques- 
the arises, which are and what poms = rede tne a penne ies so desi, ted? It is a fact, well 
known toall who have had advertising transactions with the publishers of any considerable 





number of mediums that, generally speaking. there is no fixed rate for advertising space. 

but on the contrary the sy publisher persistently pursues the detestable principle of 
demanding far more than is reasonably or honeswly his due, and not infrequently accepting 
much less than is he ustly entitled to. In view of state of affairs it must certainly be plain 

to all who trouble themselves 9” Lny the novice is robbed 
while the advertiser who, 80 to speak, has long since “cut 
his eye teeth” waxes fat at the expense of his less fortu- 





yy he, ro —y ) pares competitor. We are glad, however, in justice to such, to be able 
a great number of publishers whose methods of business are strik- 

ing an oe a gy commnaudabie exceptions to this general rule, 
ability to distinguish between these two classes, and a thorough knowledge of the 
advertising ae of the first-mentioned publications, and the lowes’ rices that will be 





——— pace therein, is one of the t ofa advertising agent, 
another is the vorvice of selectin the mediums most specially adapted for the dissemination 
of the snowleten i forth in advertisement about to rted, among the class of 
readers to whi t 


\y 
You can sich it partieularly to beggars, no more could you rhinestones to kings. 
Hence, consider the lass of your anes o@ . ue ee most meaty to need them. 

V4 done, employ the mediums read people and your success is a foregone 
conclusion. 

Knowledge of the endless phases of great sub, is only acquired through 
many yearsof experience, and 1 means unlimi familiarity with the class, 
character, politics and, in short, every import- 
os feature thas that might in any way effect the advertising value of all publications that insert 

ve 

That a journal devoted entirely to the interests of the jewelry trade would scarcely 
prove a profitable medium in which to insert the advertisement of a house which dealt 
Setusivey in shoe and leather findings, is a fact beyond discussion, is well known to all; 
~~ se: omy gp hy there are many mistakes made in the placing of advertisements, 

om bette ter judgment would naturally be lot which, to a man 
ly con ar. nt ie we yer ek Ms ag Sally 9s a... 
re has never yet 


feerougnl 
It is safe to 
= aline of Fan Ly ‘or judiciously placed 
~ty-y +! able to the advertiser, 
| on the other that there has never 
been a failure ~y BP that is mos enty traceable to the gross and inexcusable 
lack of fs yy of those to whose care the management of it was intrusted. 

This fact is in — ways evident. Whe is there at all familiar with the great adver- 
tisers of the country, or conversant with advertising matters in geueral, that cannot 
call to aA - =a individuals, firms and corporations, the ez, of whose success 
pa ——— of vast fortunes through the persistent and judicious advertising of 

article of, to say the least, trivial + often decidedly questionable merit, has 
stimulated others to an aoemee at following their example. nd how many of these 
through lack of good ju and the requisite nerve to pay out their money and 
patiently await returns—w hb the former— o>, at the end of a three 
or a six months’ trial, in the result of whichthey scarcely commenced to realize 
their, no doubt, unwarranted anticipations — thele, faith advertisti blasted — 
been driven upon the sands of their own ignorance, and compelled to abandon the 
a in Gone Some of these, as well know, have, with a sum insuf- 
er y advertise one State, atte mp ted to cover the whole country 
general would scatter his Soeene a all overthe field in the heat of a 
vicious e ent—concentration would rather be the order of the moment); as a result of 
which spreading out of their matter, returns were so slow as tocause them to ve 
A ae a Others have foolishly spent more ig in the advertising of an article t 





s on the _ Cg justify; more have used the 


wrong mediums, the — to design cuts and write 
advertisements ts that ae on 


and forcibly set forth their 


article ment yet keep the ex within a limit justified by the nature of the profit on the 
* fine for sale, and still have an advertisement so clear, striking and attractive 
ho read may see, all who see may read, and those who have read, may be con- 


vinged. many and most important features of the subject that should be carefully 
considered ! before a peaenive advertiser Y aeeteee in “casting his bread upon the 


” “Look before you leap’ and ink before you speak” are very old yet 
sayings. He ought teat tolat least that there are not enough little 
fishes 1x the aforesaid vour all the bread before it had 
time in which to return oe one plied yA fold. 
Some of the things that should be investigated are: what is the pteahte consump- 


tion of and probable Ce that through pro r er advertising could be created for the 


jon rofit co ex, 
of Le) pocsind itty ? How much of that “That prod we wi be required to defray 
a and_ sell .—~ what jon would it be 
to 


the such er- 
bills therefor? 5 My but He least, how much territory will the 
ready capital in justify in working at one time? et ty gy hE 
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any of us to bite off more than can masticate, and then again it costs 
less to make an experiment of —_— —_ territory than it does of the whole coun 
try, and furnishes equally as test of the success or failure of the 
method pursued; besides, a firm cs limited means can thoroughly wook one State and 
with the profits therefrom add others — finally : aay Dave the whole country under culti- 
vation; but the management of all such things -. ntrusted to the judgment, care 
and personal supervision of some one, the ter portion of whose life has been de- 
vot to the study may All men well aware that proficiency in any 
profession or calling is enly ac- quired through years of persistent 
application = the — Sr its myster- ies, and even then the aspirant for 
¥ possess a natural talent for, and be specially adap to what- 

ever calling he may ¢ choose to follow. 
This is no less so in the caseof an advertising mt; furthermore, a firm that em- 
barked in this business twenty-five —— ago, when all knowledge of it was still in its 
primitive state and not more than fif r cent. of the publications now issued were in 





existence, and few if any advertisers to conduct what little advertising 
they did without the assistance of an agent, has pre-eminently many 

advantages over their less experi- enced competitors. 
First, the fact of their having established business relations with meeeiy all, and 
ons were 


open accounts wih the majority of mw yoy at a time when their publicat: 
still in their inf ey and p publishers ¢ to accept all business offered even at a nominal 
price, and of their having ever since continu these relations and watched the prog- 
ress of these —4 + as hay as of all that have since sprung into existence, has 
placed them possession of a thoro — knowledge of all features that affect the 
advertising value of the different mediums and also of the business methods pur- 
sued by the publishers thereof, and the SA that they have from time to time been 
willing to oan t, which serves them much annoyance and per- 
plexity that other agents who are in a less favorable position 
to know the value of and the amount that it would be ad- 
visable to offer such peblichers have to SA with in the placing of ——. Besides, a 
large and long-established house that pieese annually with news: at amount a 
pote and has capital sufficient to enable them to pay all Bits on e day the 
s iably entitled to, and do receive, greater discounts ond" lows ere spec al» = 
prices, where variations are at all made, than ane that handle but a nominal ered 
of business, or on the other hand are tardy if not totally neglectful in the liquidation of 
their indebtedness to publishers. 
You have, no doubt, at some time been a; preaches by an advertising solicitor or so-called 





agent, whose place of business is ame = hat, whose knowledge of the subject is a 
mere delusion—and certainly a snare ose who trust in him—and whose facilities 
for properly conducting an agenc vo y~ * in his cheek, but who manages to 
offer. many a inducements prominent among which are his valu- 
able (?) services in the 


placing of ilby advertising for a commission of 
- cent. on the net pace him to publishers; but here is 

he point: this individual, Rowever lects to explain to you that, while 
he is perfectly willing to gi for so emall a remuneration, some 
thoroughly equipped pid. a | expenses would not permit of 
their competing with him in nr none mat- ter of the a ision of commissions, 
are often able to ~ os business in the A, ata figure from 10 to 60 per cent. below his 
net prices. Such an agency must possess all the f utee for the successful handling of 
advertising, consisting of complete files of ai pa corps of checkers to see fiat 
your advertisement gets the requisite number of mesrtions n the proper position in ——| 
paper, estimate and order clerks to look after the placing of the business, men to design y 

cuts, write and set-up your advertisement, all of which are experts ‘in their Dartics malar 
line, thus saving you much Another class of agents will 
vie with each other to see which can secure your order; 
in this competition some one pay more the 

versed in the art of trickery than A. a,-3 or possibly less honest in purpose, will name 


a very low price ap and as a conseq ure the contract, but what does this contract 
mean? Absolutely nothing, xcept that it it is or completed you will aa paid more 
than a just price for the ertising. Why so? because any one g common 


sense will not enter into a contract to sup 4 a a commodity on vhich there is no 
recognized market value without stipulating , sufficiently high to protect 
themselves —— any possible loss, d in this case the advertiser must 
certainly get the worst end of the n. Agents who have pinched 


chemnenices in thus quoting at ran- dom pte y= J hedge on the space 


and the number of insertions, or else AN the advertisers and beg out of the contract— 
a matter very easy to do in the case o} ent being financially irresponsible. There 
are a few cases, however, where agents was their reputation and capital at stake 


have carried thro roam contracts on which they wane at considerable loss, but such cases 
are very rare in 

One way, and the only way to viol iEY this difficulty is for the advertis- 
ers to designate a certain sum ot IVI Y ve be expended within a stipu- 
lated time, in a specified class ot IV] papers,and og EO particu- 
lar territory to the best ois. ment of the agent this meth- 
od the latter is enabled to secure 10 the NE Y: — possible service | = the 
amount expended and often double what would be p re he comp y in 
advance just whet could be accomplished. 

t has been a lo established and characteristic principle with our house never to enter 
ns to an advertisement in any y popes at a stipulated price, we prefer- 
ring to promise nothing and do the best we can, while others do ali the promise, mut b; 
no means all of the accomplishing. As evidence of the success of this system, may it s' 
fice that we call your attention to the fact that our strongest competitors now profess hav- 


ing adopted it. 
We publish a pamphlet fully explaining this method, and the reasons for its adoption, 
which we will be glad to send to all who apply for it. Address 


CEO. P. ROWELL & CoO., 
{0 Spruce Street, « NEW YORK. 











a 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., Pusuisuers. 
Office: No. to Spruce St., New York. 


Issued every Wednesday. Subscription 
Price: Two liars a year in advance ; 
single copies, Five Cents, No back numbers, 
Wholesale price, Three Dollars a hundred. 

ADVERTISEMENTS, agate Bp cents 
a line; $50 a page ; one-half pave, $25; one- 
fourth’ page, $12.50. First or Last Page. 100, 
Second Page, next to the Last Page, or Page 
first following reading matter, $75. Double- 
column advertisements, occupying less than 
half a page, charged double price. Special 
Notices, two lines or more, charged at 25 
cents a line, Advertisements must be handed 
in one week before the —_ of a 








NEW YORK, “MAY 7 1890. 





THE last issue of PRINTERS’ INK 
April 30, reached 30,000 copies. Pretty 
good for so young and small a paper. 


THE trade journal interferes little 
or none with the advertising patronage 
of the regular newspapers. Its chief 
competitor is the circular, and there are 
successful business men who claim that 
it can also be utilized so as to take the 
place of the traveling salesman. 


THE 30-called ‘‘ Household ” papers 
have of late years grown in merit as 
well as importance. In point of circu- 
lation the Ladies’ Home Journal, of 
Philadelphia, comes first ; but there are 
five others rated in the American News- 
paper Directory as exceeding 150,000, 
and six more each have a circulation in 
excess of 100,000. All told, there are 
just seventy-five papers of this class, 
and their total circulation is not far 
from 3,000,000. How many good 
families an advertiser can reach through 
their columns ! 





“WHO are the reputable advertising 
. om ?” asked Mr. James S. Brearley, 

the St. Thomas (Ont.) Journal, in 
his address, delivered at a late meeting 
of the Canadian Press Association, 
and then he proceeds to answer his 
question; ‘‘I think we may say those 
who form the Association of General 
Newspaper Advertising Agents.” From 
all others and from private advertisers, 
without good commercial ratings, he 
recommended advance ayments. 
“* Better a thousand times,” said he, 
‘give your readers good reading mat- 
ter than some unknown advertisement 
on credit.” 


Do ADVERTISERS generally realize 
that in taking up a magazine a person 
naturally runs through it backward, or, 
in other words, begins with the last 
page first ? 


AN advertisement in an English 
paper is quoted as follows: 
Ice! Ice!! Ice!!! 
If you want it pure and n 
And at a reasonable pr 
Follow no new dev rice, 
But send to me in a tr | 
At my off 





IN an article going the rounds of the 
press, and headed ‘* Friday for Luck,” 
the following item appears: ‘‘ Friday, 
April 8, 1646, the first known news- 
paper advertisement was published in 
the Imperial Intelligencer, in Eng- 
land.” 





*“ WE always lead but never follow,” 
is the foolish announcement of a Cleve- 
land (O.) advertiser. The really suc- 
cessful business man does not hesitate 
to follow where he sees that others have 
actually improved upon his methods ; 
but the pig-headed man admits the 
truth only of those theories that he 
himself thinks of first. 

THE following unique advertisement 
is not taken from the list of ‘* Business 
Opportunities,” as might seem to be 
the case, but from the ‘* Personal” 
column of the New York Sunday 
Herald: 

OR SALE—THE HEARTS OF FOUR 
modest young ladies, under 22,to the 


highest bidder. Address MAGNOLIA 
BLOSSOMS, Herald. 


Mr. GARDNER, at a late meeting of 
the.Canadian Press Association, ex- 
pressed the belief that small advertise- 
ments of ‘Situations Wanted” and 
others of a similar character are read 
with as much interest and attent'on by 
the public as births, marriages and 
deaths, which everybody reads. Mr. 
Gardner was quite right. It will be 
observed everywhere that the paper 
that has the ‘* Want” advertisements 
is the paper that people wish to read 
and will read. The paper that has the 
** Want” advertisements is certain to 
be making a fortune for its owner. 





THE Philadelphia Farm Journal an- 
nounces that ‘‘ noextravagantly worded 
advertisements will be inserted,” and 
asserts that the following points should 
be taken into consideration by adver- 
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tisers in estimating the value to them 
of a given medium: ‘“‘If a paper is 
neat, well printed on good paper; if 
it is well edited, with bright crisp 
reading columns on every page, free 
from paid puffs and notices, with its 
advertising columns containing no pat- 
ent medicine, snide or fraudulent ad- 
vertisements of any kind; if it guar- 
antees in a conspicuous notice on the 
first page of each issue every advertiser 
who uses its columns, it cannot but 
have a large constituency of readers 
who in addition to their faith in it, have 
confidence in its advertisers.” 


> ——— 


- 
CUTS FROM PHOTOGRAPHS. 


Orrice or J.C. Menpennart & Co., } 
SoLe MANUFACTURERS CERTAIN 
Coucn Curs. 
EvansviLLe, Ind., April 26, 1890. 
Editor of Printers’ Inx: 

Will you kindly give us the address of some 
firm that makes cuts from photographs for 
illustrated advertisements, etc.? We want 
first-class copies made from portraits, and 
electrotyped to be used in newspapers. By 
giving us this information, you will confer a 

vor. J.C. Menpennwatt & Co, 

By communicating with any one of 
the following-named firms you will 
doubtless be able to secure the class of 
work you want: Moss Engraving Co., 
535 Pearl street; Photo-Electrotype 
Engraving Co., 7 New Chambers 
street ; Photo-Engraving Co., 67 Park 
Place; Electro Light Engraving Co., 
157 William street, all New York City. 
—{Zd. Printers’ INK. 


eye 


+o 
A COMMON ENOUGH CASE. 
Tue Pain DEALer, i 
CLEVELAND, O., April 15, 1890. § 
Geo. P. Rowell & Co. : 

The Plain Dealer is in receipt of the in- 
closed proposition. We don’t know what to 
do with it. Itis not the financial feature of 
this case that interferes with its solution. Of 
course we should have to decline the offer of 
$4 for an amount of advertising that is worth 
and would cost in the daily editions $976.56 
and in the weekly $374.40, to - nothing of 
that venerable condition, so coyly expressed, 
**in column next to reading ana top of col- 
umn.” But we are confronted by a moral 
consideration that is not so easily disposed of. 
Here is a brand-new curative, born in the 
town of Wauseon, that is declared to be the 
** greatest discovery of the age,"’ and which 
acts directly upon the liver and the kidneys, 
and which, we are also told, is a pronounced 
enemy of pain in the back, the side and the 
limbs. Now, has a newspaper that unhesi- 
tatingly devotes its best talent to the advance- 
ment of all great scientific discoveries calcu- 
lated to benefit mankind, and which giadly 
gives up valuable space for the discussion of 
such topics as the Elixir of Life, Electrocu- 
tion, Christian Science, etc., etc.—has that 
newspaper the moral right to refuse such an 
opportunity to assist in the development of the 
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Greatest Discovery of the Age? And how 
are we to determine whether this new medi- 
cine is, or is not, all that is claimed for it? 
To be sure, it does not come to us indorsed 
by leading citizens of Wauseon, whose livers 
have been smoothed out and whose gastric 
juices made to play their part; yet even in 
the absence of such testimonials would we not 
take upon ourselves a grave responsibility 
were we to refuse this proposition? The 
proprietors evidently have a lively interest in 
our welfare, even saying to us: “ You can ad- 
vertise in locals at your pleasure and profit.’’ 
We are anxious for some solid advice on this 
subject, as it is far from our wish to stand in 
the way of anything calculated to save life. 
We feel that we have no moral right to dis- 
courage that which might contribute to a de- 
crease of an unusually high death rate this 
year. Yours, in the name of philanthropy, 
Tue Pram Dearer, 
C, E, Kennepy, Mgr. Adv. Dept. 


P. S.—If, after due consideration, we should 
decide to accept the proposition, do you think 
we ought to asked to furnish also a free 
copy of the paper? Our subscription rate for 
daily morning edition is $10 and for evening 
$6 per year. 

When a newspaper of the grade of 
the Plain Dealer receives a proposition 
so far out of all proportion as the one 
set forth in the above letter, it is gen- 
erally safe to conclude that the same 
offer has been made to a large number 
of papers in a certain territory. The 
way that such offers come to be sent 
out is that the would-be advertiser finds 
it easier to address his circulars to a list 
of miscellaneous papers taken from 
some directory than to determine what 
would be a fair offer to each individual 
one. He expects many to refuse, but 
hopes enough will accept to make it a 
profitable investment for him. The 
newspaper publisher who receives such 
a proposition will not make a mistake 
if he replies, informing his correspond- 
ent what are his net rates. There is 
also another phase of this class of ad- 
vertising. There are some responsible, 
well-to-do business houses which will 
not advertise in any papers unless they 
can get very great discounts from rates. 
The advertising agents and other adver- 
tisers soon come to know who these 
concerns are, and when they see a 
paper which is running an advertise- 
ment of this class they naturally con- 
clude that its space may be bought very 
cheap, and so make their offers propor- 
tionately low. Thus, the newspaper 
publisher who accepts such contracts is 
out of pocket not merely the difference 
between the stipulated price and his 
regular rates, but also prevents other 
advertisers, whe might otherwise be 
willing to pay a fair price, from con- 
tracting at schedule rates.—[Zd. PRiINT- 
ERS’ INK. 
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Correspondence, 
WOMEN AS ADVERTISEMENT 
READERS, 


New York, April 28, r 
Editor of Printers’ Ink: = 

Will you kindly give space to a few sug- 
gestions which will, I think, bear out the as- 
sertion made by the Ladies’ World,“ that a 

illion male readers are not worth as much 
to the “peed as half that number of la- 
dies”’ 

in using the term “ advertiser” the collec- 
tive and not the individual is referred to, so 
that the word comprehends the average of 
those who advertise. The “ novel-reading 
class” among the weaker sex, referred tw in 
a recent issue of Printers’ Inx, is pretty 
well offset by the youthful reader of sensa- 
tional fiction and the large percentage of men 
who have an opportunity of reading but do 
not do so. Neither of these classes, however, 
can be called readers of advertising, and so 
should not be considered, Now, after leaving 
the most largely circulated of any class of 
publications—the ladies’ papers—entirely out 
of consideration, it can be shown that more 
advertising space 1s devoted exclusively to 
ladies’ trade than to that of male purchasers, 
and a glance at any of the daily or weekly pa- 

rs will show many more columns occupied 
By the advertisements of drygoods, millinery 
and kindred lines than to clothing, hats, 
gents’ furnishing goods, etc.; while in the 
matter of shoes, which is equally interesting 
to both sexes, much greater attention is given 
to advertising for women’s trade than that of 
men. A large and shrewd manufacturer of 
men’s trousers advertises extensively in papers 
going exclusively to ladies, but it is not appar- 
ent hat silk dresses or ladies’ goods are adver- 
ised in financial journals, sporting papers, or 
publications devoted exclusively to men, 

Any merchant whois familiar with the mat- 
ter will confess that an advertisement of bar- 
gains suited to lady purchasers will draw much 

eater results than the same amount of space 
SE voted to men’s wear will do, provided that 
both announcements are honest offers. Al- 
though great readers of advertisements, 
women must be convinced that the advertiser 
is sincere, for while open to conviction they 
are at the same time discriminating. Aside 
from advertisements in publications, women 
are not as good readers of advertisements as 
men, and this many an advertiser who uses 
dead walls, bulletin boards, street or elevated 
cars, and similar schemes, has found to his 
sorrow, as these methods fail entirely in at- 
tracting the attention of ladies. 

Horace Dumars. 


AN ADDRESS OMITTED. 


Gormut.y & Jerrery Mrc. Co., 
Manuracturers or Bicycies, Tricy- 
CLES AND SUNDRIES. 

Cuicaco, April 25, 1890. 
Editor of Printers’ Ink: 

Concerning our advertisement in the April 
number of the Cosmopolitan, to which atten- 
tion is drawn in the last issue of Pxinrers’ 
Ink, permit us to explain that the omission of 
the address was detected shortly after the 
electros had been sent out last season. 
was immediately ordered inserted, but, as is 
evidenced by the Cosmopolitan advertisement, 
one of the cuts slipped by without correction. 
As you state, it would seem that when a cata- 
logue is offered, the public shou!d be told where 


_ 
— 
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to apply for it, and you will find that our ad- 
vertisements, with this one unintentional ex- 
ception, supply the information. 

« Gormutiy & Jerrery Mrc, Co. 


- a ae 
CIRCULATION TESTS. 





The newspaper which is a good ebvatiien 
medium gives to the initiated and experience 
advertiser proofs of such fact in every line of 
the paper and in every item of its manage- 
ment and equipment. Circulation is some- 
thing that, nowadays, unfortunately, is lightly 
claimed without truth or foundation, but the 
claim, if true, is substantiated to the knowing 
ones by the paper itself. If, for instance, you 
find a newspaper that has lived and flourished 
on its own income for a great number of years, 
while all those about it have died or been 
swallowed by rival concerns; if it be pub- 
lished in a good territory, with excellent train 
facilities that enable it to reach, shortly after 
the hour of publication, all points of that ter- 
ritory ; if the general appearance of the paper 
indicates prosperity; if its news columns 
bristle with interesting matter that can only 
be obtained by the expenditure of money and 
the possession of enterprise ; if its paid want 
advertisements are double in number those of 
all papers in the same ficld, indicating local 
knowledge of circulation; if its space com- 
mands a good price and its advertisers display 
enterprise and knowledge of advertising 
methods ; if its press facilities are such as are 
demanded only by large circulation ; if it is 
never known to cut its advertising rates; if 
its room, during the printing of daily 
edition, is open to the public—and, in fact, if 
it answer the thousand and one little tests 
that the shrewd advertiser so well knows how 
to apply, then does it become an easy matter 
tor such a paperto maintain a reputation as 
an advertising medium without recourse to 
disreputable methods.— Sacramento Bee. 





TRADE PAPERS. 





The growth of trade papers within the past 
five years has been something remarkable. 
Not a single line of industry but has journals 
devoted to its interest and filled with inter- 
esting reading matter upon all the details of 
the industry, All the professions have their 
papers in greater or less number. Even the 
undertakers have an organ that is just as 
lively as any of the organs of other more 
lively trades. Many of these papers are con- 
ducted upon a large scale,and the reading 
matter pertaining to the interests to which 
they are devoted is furnished by men who 
are authorities upon these subjects. This 
class of papers has developed the field of in- 
quiry as to the origin of almost every fabric in 
use, and the tracing of almost every modern 
convenience to its earliest prototype even as 
far back as the stone age or the age of the 
lake dwellers,—St. Lours Star Sayings. 

Se ae 

Ex-MAyor DANIEL F. Beatty, of 
Beatty’s Celebrated Organs and Pianos, 
Washington, N, J., has just returned home 
from an extended tour of the world, 


— +o 


Mr. GEo. P. ROWELL celebrates the 
completion of his quarter century of active 
business by a four months’ excursion, which 
will begin rey) 9, and include the Pacific 
Coast from the Yosemite to Sitka. Mr. S. H. 
Kauffmann, of the Washington Star, journeys 





with Mr, Rowell.—Brookiyn (NV. ¥.) Stan- 


dard-Union, 
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Miscellanies, 





To make a paper weight, neglect to 
pay up your subscription dues.—Chatter. 

Reader—Squib is turning in some 
good jokes on matrimonial infelicity. 

Editor—I hear he has just been married.— 
Town Topics. 

Better than Drugs.—Weeping Rela- 
tive (of very sick statesman)— Doctor, is there 
no hope ? 

Experienced Physican—Only one. We must 
induce the newspapers to put his obituary in 
type.—New York Weekly. 

When the editor of this paper was a 
reporter, he was once sent to see a German 
about something or other. To the German 
he said: “ Sir, | am a reporter of the Sun. 

“Vell,” said the honest Teuton, “ you 
can’d help dot. Vot you vants?”—Chatter. 


Kutner (in the ‘‘ bald-head” row as 
the ballet troupe advances to the footlights)— 
They remind me of Oldstein’s second-hand 
clothing announcements. 

‘Trucker—How ? 

Kutner—With a large lot of cast-of clothing 
they are now ready for inspection.— Mercury. 

Managing Editor—What’s the mat- 
ter, Funnyman? 

Funnyman—! was reading over this article 
for errors. 

Managing Editor—Well ? 

Funnyman (gloomily)—Well, I found the 
errors, but I can't find the joke now.—7¢zxas 
Siftings. 

The proof-reader goes abroad some- 
times as well (or as badly) as the schoolmaster. 
He couldn't have been in Queensland when 
the ** leading journal” trumped its own lead 
by speaking of ‘* Jules Verne’s and other 

blackguards works of imagination.’ Cor- 
rection in our next: “For ‘other black- 
guards’ please read ‘ Rider Haggard’s.’”’— 
New York Tribune. 


Editor—Miss Windley, I notice in 
your article on the artists’ annual reception 
you say that Mr. Madder is ‘“‘a Samson with 
a tawny leonine head and beard.’ 

Miss Windley—I believe 1 described him 
that way. 

Editor—Just boil it down, please, and say 
Madder has red whiskers.—Lowed/ (Mass.) 
Mail. 


Editor - in - Chief — Good morning. 
How do you feel to-da 
Editor Humorous 

out of humor to-day. 

E. in C.—What’'s ‘the matter with you ? 

E. H. D.—Nothing the matter with me; 
only the foreman just asked me for copy and I 
had none. 

E. in C.—Well, what did he say to that? 

E. H. D.—Said it didn’t matter much, as 
he was out of sorts himself,— West Shore. 


‘**My friend,” earnestly exclaimed 
the temperance lecturer, pointing a long, 
uivering forefinger straight at the coweri 
gure of a man on the back seat, *‘ what wil 
you do when you come to the end of your 
career and you find honor, hope, friends, 
home and all that makes life valuable or the 
future cheering are lost—all lost ?” ‘* Lost?” 
echoed Mr. Rambo, dimly conscious that a 
uestion had been addressed to him. ‘* B’ 
seorge, I'd (hic) advertizhe!'’ — Medical 

Brief. 
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A new paper called the Watermelon 
has appeared in Colerado. Its ‘“*inside,”’ 
whether patent or home print, should be read. 
—dA merican Advertiser Reporter. 


Spinks—I heard Jinks assert that 
he writes for the principal periodicals, 

Links.—Yes, he does, fie writes for the 
sample copies,— ight. 

Walker—Good gracious, Wentman, 
how you have changed—only a ghost of your 
former self, What Aave you been doing? 

Wentman — Following out the * Health 
Hints’’ in the newspapers—A merican Grocer. 


A Georgia editor in announcing his 
marriage says: “* We have taken this step for 
better or for worse, but it is a poor woman 
that can’t suppert one editor.” —Nedbraska 
State Journai. 


Editor—You had this same article 
declined before. How did you come to sub- 
mit it again? 

Contributor— I thought you would have had 
more experience by this time.— Zown Topics. 


Blinks—What sort of comic papers 
do they have over in Europe? 
inks— Excellent, 
links—Are the jokes like ours ? 
Jinks—Exactly. Same jokes, in fact, only 
a month older.—New York Weekly. 


‘* What can you do?” asked the edi- 


Or. 

“ Well I can’t write, and I can't edit, and 
I ain’t got no literary judgment ; but if yer 
want a man that's all muscle to blame for 
writin’ libels, I'm the feller yer want—see ?” 
—Harper's Bazar. 


Hip Lung (of Chinese newspaper at 
Peking)—Here’s a report of a most awful 
— in the United States. Hundreds were 

ile 

Fin Wing (managing editor)—Give it five 
lines on an insiae page ; that’s the way they 
treat our disasters, —Puck, 


Editor (to quapcinte)—W hy did you 
accept this spring poem? 

Associate—Well, sir, the blamed poet (for 
who does not blame him ?) walked in here 
with that poem in one hand and a revolver in 
the other, and said I must take the poem or 
something worse. I told him I didn’t wish 
anything worse than the poem and took that."’ 

‘est Shore. 


A Strong Insinuation.—Rambo (the 
favorite boarder)—T hese newspapers are get- 
ting so unreliable that you can’t believe a 
word you read. 

Mrs. Cutlet (the landlady)—Oh, Mr. Ram- 
bo, you are too severe! 

mbo—Not a bit of it! For instance, this 
morning's paper says “ butter is weak.” Now, 
Mrs, Cutlet, I'll leave it to any one at the 
table— (Breakfast breaks up in confusion). 
—Drake's Magazine. 

O’Flynn—Shtop my r! 

Editor But you ps Wee a year! 

oO’ Flynn— Oi doan't care if I orthered it a 
cintury! Sz my paper / 

Editor— Well, then, pay for the six months 
you've had! 

O’Flynn—Pay for the six months Oi’ve 
had? Didn't I order it a year? An’if I 
shtop it now Oi wont get six months avy my 
subscription? Bedad! yez can let the six 
months that I lave yez kape pay fur the six 
months Oi had. Oi'!! trow *em off and meet yez 
half way. Good marnin’ to yez, sor!—Light. 
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“ NOBODY WILL EVER SEE IT." 


The advantages of thoroughly advertising 
ay aged one has to ot have been _ 
the newspa; in the strongest light, so 
that most peop ae Se e the evidence to 
be overwhelming. The Vallejo (Cal.) Chron- 
icle contains the following, which illustrates 
this subject, and proves that a man may be a 
doubting Thomas, yet have considerable faith 
when it becomes aroused by some extraordin- 

ary circumstance. 

A short time ago we called upon a certain 
party in business in Vallejo, and asked him 
why {* did not advertise in the Chronicle. 

“Oh! because,” he answered, “ what's the 
use ? Nobody will ever see it,’ 

“You're mistaken,” said we ; “every page 
in our paper is read. 

“Nonsense,” he replied; even if they did | 


read m advertisement, people would never 
= of itagain. I don’t want tc advertise. 
ut—— 


“No buts at all. I don’t want to advertise, | 
and don’t bother me any more; I’m busy.’ 
And he walked back into his store and — 


led a r little fly that was helping itse 
= a 1 of sugar, 
Time \ and we never again intimated 
“advertisement” to him, although meeting 
him daily. Yesterday the gentleman called 


our sanctum, looking a little uncertain as to | 
how he would be received. We cherished no | 
hard — and motioned him toa chair. 

“Tsu pose you heard of that little affair of | 
mine below.” 

“Oh! yes,” said we; ‘that little escapade 
on Kearney street, night before last ?’’ 

“ Yes, we've got all the particulars——”” 

“ Hush! not so loud, please,” said he; **o 
course, you are going to say nothing in al 

paper about it.”” 

*And why not? It's a matter of interest 
to your friends and the people generally.” 

“ Heavens! Why it would ruin me!” 

“Oh, no, I guess not, Nobody will ever | 
see it!’ 

* Ves, they will! Andit will ruin me as 
sure as I'm sitting here. I'll be the Jaughing | 
stock of the town. They will see it! 

We rose and touched him impressively on | 
the shoulder, 

“Well, we will admit that the people will | 
see it, but then, you know, they never 
think of it again! 

His words came back to him like a flash, 
and he trembled so violently that his eyeballs | 
fairly jingled ; and he was such an object of | 
commiseration that we promised to keep 
mum. This little moral, as drawn from the 
above, is applicable the world over. Ask a 
man to advertise and he will immediatety pw 
in the majority of cases, that ‘* Nobody will 
ever see it,’’ but advertise gratis some little 
indiscretion he may commit, and he immedi- 


ately grows indignant over the certainty that | 


the whole world will know it.—Z.x. 
apitiabeielatiiiate 
THERE is a constant tenden 
fault with that class of persons who are or- 
dinarily known as middlemen. They may be 
a Fae agg but, in my view of the case, 
are The compli- 
of our modern life cannot 
You must 
t wheel in 
without that 
[Ap- 
advertising agents have come 
to be men of im nce.—Charles A. Dana, 
at the dinner to the American News, paeee 
Publisher? peasietion, al the Hotel 
wick, New York, Thursday, Feb. 13, — 








cated machin: 
carried on without middlemen. 
have them. They constitute a 

the economy of modern life, an 
wheel the machinery will not work, 


plause.] 
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to find | 
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| FORTY-ONE years ago C. Longfel- 

| low, a druggist at Machias, Me., inserted an 
advertisement of mie business in the first issue 
of the local pa It has appeared in every 
issue since, an enathlion has been prosper- 
ous.—New York Sun. 


PATEN 


fac meg 





Book free. Address N. W. Frrz- 
GERALD, Att’y, Washington, D.C, 


sce DODD Abe heey Bastin 





PENSION FREES" Anda 3S 


D.C. 


oe New Orleans Christian Advocate 


is the best advertising medium in the South, 
J west for SCHOOLS AND COLLEGES. 


Are Invited to Examine 








"Advertisers! 2." 


Fe a Stu ~ &. 
cA, N. ate 


EVERY HN WHO 


advertising record as 

much as Ae. “book or letter-book. nee 

detail is perfectly recorded by a simple, con 

| venient system in Lucien’s "feoutinos’s 

| seas eo. perfect, cheap. Sample 
free. L.P. Smita & Co., Hartioid, Conn. 


THE CHURCHMAN, the Episcopal Weekly. 
THE CHURCHMAN, the Episcopal Weekly. 
| THE CHURCHMAN, the Episcopal Weekly. 


|'T'tsedmo CHURCHMAN for years has adver- 
re Schools t! ‘ools than any other w weekly 


2 CHURCHMAN f for years has adver- 
tised more Schools than any other weekly 


iy ~ CHURCHMAN for years has adver- 
tised more Schools t thanany other r weekly 











Business Men, Students, 
and Brain Workers, 


| Who suffer from one oy and debility, 

| dime ulty in recall names or da lan 

| gour, easy fatigue, e, incapacity for mental a 
plication, wea e organs, with defi- 
cient or feeble powers, loss of vital @uids, 

| ete., brought on on © overwork, men effort, 


or excesses, mclose 

=m gn PRANCIS 13 BOUDALT'S 
—a eos 

cure, TNO. * NATUR & CO., 

ists, 322 Light st., Baltimore, 


¢#™ This firm’ is reliable. 
Mention this paper..23 


“The Book-keeper.” 


A live, handsome, 12 
page monthly journal 
Hr exclusively 
n e 


| 





k- keepers, Stenog- 
raphers. and Office 
men generally. 

50 Cents a Year. 


Book- Keeper Co, 


Detroit, Mic Mich, 
Sample Copy Pree. 




















PRINTE 
HANDSOMELY CHASED HARD RUBBER | 
Fountain Holder 
FITTED WITH A NO. 1 GOLD PEN. 
B. mail $1; worth $2.50. Satisfaction guar- 
one tt money refu: 


fund 
LAR FOU NTAIN PEN ©@., 
Leomi inster, Mass. 


PRESS WORK. 


Best ¢ 








‘ 


uallty. , aes -r than elsewhere, 


t pas. Set our prices. 


PAPER BINDING. 


Paper furnished at lowest rates. 
FRANK £. HOUSH & CO., Brattleboro. Vt. 











SAVE MONEY. 
Before you buy a 


Bicycle 





Send to A. W. GUMP & CO., Dayton, Ohio, 
for prices. New Bicycles at reduced prices, 
and 400 second-hand ones. Bicycles, Guns an 
Type Writers taken in exchange. 

E wishing Bicycles, can make arrang 
ments to pay part of amount in advertising. 


To Reach School Advertising 


If you have a good od school there is obviously 
but one —, a A A advertise it, viz.: in 
the aoueere azines of the highest 
class. T EINDEPEND NT, of New York, is 
universally acknowledged to be the leadin. 
religious and literary reskly newspaper © 
the country. Its odvertising rate to — 
is 31 cents a line each insertion. Specime 

to any advertiser. Address, THE 
PRDEPENT ‘DENT, 251 Broadway, New York. 


SCHOOLS ATTENTION. 


I make it a business to fur- 
nish Schools and _ Museums 
with the Minerals, Fossils and 

Indian Relics of this region. 

Cretaceous Fossils of the Land—as de- 
scribed by Meek— Ammonites, Scophites, 
Baculites, ‘ote Tertiary Fossils, as described 
by Lirdy, Cope and Marsh. Teeth and Skulls 

ot the great Menodus, or oer 
Oreodon, Elotherium, Rh 
sil Fish—finest in the world; Fossil Leaves 
of the Dakota Group. Buckskin and stone | 
relics in great variety. Send for — Cata- 
lange © ollections furnis 

L. STILWELL, Dakota, 8. D. 











logue. 





Albany Journal. 


According to the American Newspaper Di- 
rectory for 1890, 


The Weekly Edition 
of the JOURNAL 

Is larger than that of any 
other Paper 


Published at the Capital of the State 
of New York. 
ADVERTISING RATE—a2s5sc. A LINE, 
Nonpareil Measure. 


PU UBLISH. 


RS’ INK. 749 
DYNAMO ELECTRIC MACHINES, and all 
kinds of Electrical Apparatus, for use in 


‘Colleges and Schools, 


Comtgpees “ rices on application, 
VERILL , Pulaski, N. Y. 





Schools and Colleges 


Get good returns from their advertising in 
the Western Religious Journals. Here are 
seven publications, reaching 80,000 intelligent 
families each issue 

THE CMRISTIAN FY sFeuLIst, 


ST. LOUIS PRESBYTERIA 
. LOUIS OBSERVER, 
SOUTHWESTERN METHODIST, 
MISSIONARY RECORD, 
HE CHRISTIAN 8. Ss. TEACHER, 
RB .. BIBLE STUDENT. 
our nt for our special ~ee4 rates, 
J w wie —— Catal AMES 
M. HAMLIN er of Publ or Adver- 


tising Agency, — »cust St., St. Louis, Mo. 





Derangements of the Nervous System, Im 
ony and Sterility.—My practice for many 


ears has been principally, extensively and 
successfully devoted to the treatment of the 
| above and like specialties. 


HENRY A. DANIELS, M.D., 
90 West 89TH Sr., New York. 
Hours for Consultation, 

8 to 1—5 to & 





OLLEGE 
ATALOGUES 


and 


SUMMER RESORT 


PAMPHLETS 


Artistically Printed. 
When getting out either of the above be 
sure to let us give ideas and estimates which 
will cost you nothing, and perhaps we can 











| suggest something that will please you. 


FRANK E. HOUSH & Co., 
Artistic Printers, Brattleboro, Ve. 




















Whenever 

an Advertiser does 
} business with our 
| Advertising Agency 
| to the amount of 


$10, 


he will be 
allowed a discount 
sufficient 
| to pay for a year’s 
subscription to 


Hi 





| 














| Address 
| GEO. P, ROWELL & CO., 
Newspaper Advertising 


| Agents, 
i 
Hi 








| PRINTERS INK. | 


|| No. 10 Spruce St., NewYork. | 














= Advertising in 
German 
Newspapers 





throughout the United 
States and Canada 
earefully 


Executed at 
favorable prices, 


and with every 
advantage as to posi- 
tion, display, changes, 
ete., by 
GEO. P. ROWELL & CO., 
10 Spruce St., N, ¥. 
A complete List of alli German 
Newspapers, with circulation 
of each, in pamphlet form, 
sent on receipt of 10c. 
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| ct Whenever | tt 
we an Advertiser -: 
a". does business with our Je; 
ss Advertising Agency = 
i to the amount of oon 
& $50, & 
a= he will be presented witha s:= 
ze, complimentary copy a 
zee - of the “or, 
Poe DIRECTORY ; :*: 
Sa book of 1,480 pages, price $5. | *. 







Newspaper Advertising Agents, 
10 Spruce St., New York. 


ee eee 
ee ee eee 


most successful advertisers 
we ever had 


( always ordered his Adver- 


tisements in this way : 
“ Get the best 
service you can 
for me for 


$5,000.” 
He left every detail to us. 


There is no more expensive luxury 
for an advertiser to indulge in 
than to tie his agent's 
hands by getting him 
to tell in advance 
exactly what 
he will do. 

GEO. P. ROWELL & CO., 
10 Spruce St., N. Y. 
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Two Ifs. 


ie p-ace your School Advertise- 
ment in PUBLIC OPINION 


it will reach upwards of 20,000 
intelligent homes throughout the 
entire country each week—homes 
where such announcements are 
of interest. - 


| el will send to us for our 1890 


School Circular (just out) we will 
prové to you, by the unsolicited 
words of many principals who 


are old-time patrons that no 


journal in America will give you | 


better results for the money. 


The Public Opinion Co.,| 


WASHINGTON, D. C. 


2 New Handy Binder. 





OPENS LIKE A BOOK, and when file 
is completed there is no need of re- 
binding. Just the Binder wanted 
for EpucaTionaL, LiTErary, 
SciEnTIFIC, Rewicious, 

LeGcat and MepicaL 
PERIODICALS, 


THE 


Challenge Newspaper File. 





THE SIMPLEST AND BEST, 
Useful in Reapinc Room and Lisrary, 


THE 
Howard Music Binder 


OPENS FLAT on the piano. Music 
thus preserved is not lost or torn, 





For full description and Illustrated Price List 
of the above specialties, address 


HOWARD M’F’G STATIONERY CO., 
85 Liberty Street, New York. 
(Mention this paper.) 


Lemme a 


1 _ scHOOLS— 


Advertising in the 





; 
i 
>» 


f 


San Francisco Call 





AND 


San Francisco Bulletin 





Receive large results, BECAUSE these 
papers circulate among the 
BETTER CLASS OF PEOPLE, 
Who send their children East, where 
they may have the advantages of the 

leading institutions of learning. 4 


SCHOOLS ; 


Accepted ata LARGE REDUCTION 





from the regular rates. 





For particulars and sample copies, 


address F. K. MISCH, 
Eastern Manager. 
| go Porrer Bui.pinc, 4 


| New Yor. 
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School Advertisements 











ALWAYS Pay. 


LARGEST CIRCULATION 
ANY ENGLISH PAPER 
IN WISCONSIN. 


OF 


PUBLISHED SEMI-MONTHLY 
AT 


Racine, Wisconsin 


RATES LOW. 


“Tue Wisconsin AGRICULTURIST is one of 
the papers that it pays us to advertise in. 
When we make up our list for advertising 








(few in number, good = =) r paper 
will not owa Bust 
ness College. 
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‘4 (QNDERDONK's | | 
COAT HOOK. 


You can hang your Coat or Bundle up any- | 
w a piece of wood projecting | 
out. It tolis. up and can be carried in the 
vest pocket. Sample of t ‘wo sent by mail on 
receipt of 10 cents. 


R. ONDERDONK, 


405 GRAND STREET, NEW YORK. 











OBJECT TEACHING! 
The Magic Lantern 
is now used 
In Illustrating 
All Branches of Study 













A want 


PATENT 


Lime Presser. 


long felt 
at last 


) Onderdonk’s 


supplied ~ 
Is the only one made in this country. 


Price, - - - - - $1.50] senp FOR CATALOGUE. 
Send the remittance, and it will be sent by 





ex by th fact ager tT 
abel Soins C. T. MILLIGAN, 
Mt, Vernon, y, "% Grand st. New York. | 508 Chestnut St., Philadelphia, Pa. 











. 


No. 94 
DICTATION 
CHAIR. 


1800 in Yale College | 


1700 in New Osborne 
Memorial Hall. 


too in Medical De- 
partment. 


C. B. DEMAREST & CO, 


4 
4 
, 
‘ 272 & 274 Kent Ave., Brooklyn, N. Y. 
3 
4 
a 








Antti tee in ttn bn tn tn tn tn bn tt 





Manufacturers of SEATING for Opera Houses, 
Churches, Lodge Rooms, Halls and Assem- 
bly Rooms of all Public Buildings. 





We make a Specialty of Seating for Lecture Rooms of Educational Institutions. 


” 
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To a = Se FOR SALE. 


AND 


‘aieihias2 
SCHOOLS Business College 
g 


AND TO 


OTHER ADVERTISERS. mpiaaibs 


Advertising at Half Price. A BRUISED BARGAIE. 


_ for fun ”’ and to emphasize our claim | ( NE OF THE VERY BEST PLANTS 
to the Position as Leading Agent for Adver- | in the State of Illinois—the best Busi- 
tising in Magazines and high-class Weeklies, | : ; . 
we will make this special offer on new business | "¢S$ College State in the Union. 

for July, August and September issues : 





Satisfactory reason for selling. 





Estim'd y Publish 

ire’n. Name. ote 4 Don’t WRITE UNLESS YOU HAVE $2,000, AT 
—— | ae soup nggeine seeeee ay 4 LEAST, Balance will be taken from a GU AR- 
65,000 Lippincott’s “ = [..°.° 10 |ANTEED INCOME OVER anp ABOVE 
50,000 Demorest’s.............. ° iO | : 
NE Moet oecowcoacecs 100 $3,000 PROFITS. 
35,00 — hescveepecsocsccsce 5 
$0,000 Cottage Hearth... 220...2 : — 
25,000 Good Housekeeping..... 25 | 
55,000 North American Review. 0 | PPORTUNITIES SUCH AS THIS OCCUR BUT 


—_—_—_— ONCE IN A LIFETIME, 
Our price(on 10 lines or over), $3.75 
per line each insertion. 





Season of ’gc and ’gr will be a big one, 





This offer is for new business (send cash with 
order or satisfactory N. Y. City eas 
bh 








essen —<~“etgd |. H. CHAMBERLIN, 
HERBERT BOOTE EINC RING & BROTHER, AGENT, 
The Leading Magazine Advertising Agents, La Salle and Madison Sts., 
202 BROADWAY, NEW YORK. | Cuicaco, ILt. 
rr — te 


The Leading aad of Central New York. 
S@” WE MAKE A SPECIAL RATE ON ADVERTISING CARDS OF EDUCATIONAL 
INSTITUTIONS, AS FOLLOWS: 





NONPAREIL MEASURE. 1 MO, 2m0. 3 moO NONP. ee 7 ASURE. 1MO0. 2m0. 8mMO. 
5 Lines, 3 t. a w.. $3.50 $6.0) $7.75 | 10 Lines, 6t. .8 $16.50 $21.50 
= = 4.00 7.00 9.00 | 15 3 16.50 21.50 
5 6 600 61080) «61350; “ 4 * 18.00 23.50 
10 3 ove - 750 11.50 5.50)/15 “ 5 ¥: 22.00 27.00 
10 “ ors) ee . 8.50 12.50 7.500;15 “ 6 26.00 $2.00 
mee. BO. Bicsteseds 950 14.50 19.50 


The JOURNAL is read daily by the wealthiest and most prominent families of Albany 
and vicinity, and the care with which it is edited in every department makes it the most 
widely circulated and best family newspaper in the State outside of New York City. It 
daily reaches a majority of the leading families in Albany and vicinity, including residents 
along the lines of the different Railroads connecting at Albany, embracing The New York 
Central & Hudson River, The Boston & Albany, The Troy & Boston, The Housatonic, The 
Albany & Susquehanna, The Renss. & Saratoga, The West Shore, and all connecting 


branches. t ; ei ag 
WH THE WEEKLY JOURNAL 
ENJOYS A CIRCULATION OF UPWARDS OF 40,000 COPIES. 
SPECIAL EDUCATIONAL rate in the Weekly JOURNAL, rs cents a line on 
single column, and 20 cents a line on double column space. 


Address THE JOURNAL CO., Albany, N. Y. 
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To Schools. 


Use the columns of 
THE ADVANCE, 
CHICAGO, 

To reach the Congregation- 
alists of the Central and 
Western States, and 


THe LivincCuurcu 
— CHICAGO — 
To reach the Episcopalians 
of the United States. 


R. S. THAIN, waActyer. 
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WE LOSE | pF we FAIL 
A CLEAN to substantiate 

THOUSAND the following 
DOLLARS claim: 


Commencing with the January, February, March or April issues (1890) of THE 
LADIES’ WORLD, there have been added to its lists (including new subscribers and 
renewals) OVER 111,000 paid-in-advance YEARLY subscriptions. 

S. H. Moore & Co. will pay a forfeit of $1,000.00 to any person who will 
successfully show that the above statement is not correct, providing, however, that in 
the event it is proven correct, the party making the investigation will agree to insert 
advertising in THE LADIES’ WORLD to the amount of one-quarter of the above 
forfeit. Any fair test may be applied. 


REGULAR CIRCULATION TO PAID-IN-ADVANCE SUBSCRIBERS NOW OVER 


~G 215,000 copies. 











ag S. H. Moore & Co., 
Earlier for best positions. PUBLISHERS, 


Our readers buy in all seasons. 27 Park Place, New York City. 











American Newspaper 
Directory 


18go. 


Gro, P. RowELL & Co’s AMERICAN 
NEWSPAPER DIRECTORY is recognized 
by advertisers throughout the United 
States as the most reliable source of 
apers and their 


lade, 





information as to news 
circulation.— 7oledo 
1890. 

Ir is the standard authority upon 
American newspaper circulations and 
contains no end of facts that are of | 


especial interest.—ansas City aes) 
| WEEKLIES in the New 
f | England, 


April 19, 1890. 


Gro. Stryson & Co., PUBLISHERS. 
PORTLAND, Me., April 25, i. 
Messrs. Geo. P. Rowell’ & Co., New Yo 

GENTLEMEN — Receipted bill for .in 

rice of your American Newspaper Ser | 
‘or 1890, is duly received. 

This volume—the twenty-second—like those | 
preceding it, is actually necessary to us in | 
our business as ever. 

As is the Bible to a minister, so is your Di- 
rectory to oe a e; for both con- 
tain information not to be 'o ye 
where than within ae respective 00 

ours truly, O STINSON rs CO. 


— 





A Western Advertising Agency Seeks 
a Judicious Investment for 
Surplus Capital, 

Kansas City COMMERCIAL, t 


ril 24, 1890. 
Geo. P. Rowell & Co.: 
Enclosed please find letter received by us. 
It may be of value to you. We of course 


declined the offer. A. D. GERARD, 
Manager. 


NeELson CHESMAN & Co. —_ 
NEWSPAPER ADVERTISING A f 
1127 Prine Street, St. Louis, April 23d, 1890. 
Praiber Commercial, Kansas City, Mo.; 
We find we can use several cop es of Geo. 
P. Rowell & Co’s °% Directory to advantage, 
and write to ask if you can make the cop. 
you have available. Should you be willing 
to dispose of it for a consideration of $1.0) 
we would be pleased have you forward 
same by express (charges to be id by us), 
with bill a. oe your — conven a . 
e enclose postal for re an trus' to 
peer. from yeu. Very resp” y ELSON CHEs- 





For a combination of gall, cheek and auda- 
eity, this beats anything ever came under our 
notice. JAMES B. McCORMICK, Editor 

of St. Louis Contractor and Builder. 





PRICE OF DIRECTORY, FIVE DOLLARS. 
ADDRESS 


GEO. P. ROWELL & CO.,, 


PUBLISHERS, 
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SCHOOL ADVERTISING 


Generally is taken at a dis- 
count by newspapers. We 
would like to incréase our 





April 22, 
a | 
‘inducement is to insert a 


¥| cation. 





to Spruce St., New York. 


school patronage and there- 
fore will make a special in- 
ducement for such. The 


four line advertisement one 
week in 1,400 Country 
Middle and 
‘Southern States for $20--- 
the cash to invariably ac- 
‘company the order. The 
advertisement can be i 
serted during May, June, 
July or August, as the ad- 
vertiser elects, and can be 
forwarded to us direct or 
through any reputable ad- 
vertising agency. This 
price is less than one-and- 
a-half cents for each publi- 
Larger advertise- 
ments inserted at a pro 
rata rate. 

Six million readers are 
reached weekly by these 
fourteen hundred family 
newspapers. 

Artxiantic Coast Lists, 
134 Leonard St., N.Y. City. 
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Handsomely Illustrated and de- 
voted to 


Fiction, 
Fashion, 
Flowers, 
Fancy Work, 
Home Decoration, 
Art Needlework, 


at 
— 


asa 


Stamping, 
Painting, \ \ 
Designing, 
Cooking, 


Housekeeping, 


In short, everything pertaining to 


Woman’s Work and 
Woman's Pleasure. 


P - 





Rs 


THE 





en 


RERERERS 


Subscription owing to very liberal advertising, will soon reach the 
¥ mark, Line rate will then be advanced to ${,QO, Send in your 
orders Now and get the benefit of the present low scale of prices. 


PRESENT ADVERTISING RATES.—Ordinary displayed advertise- 
ments, 8O cents per agate line. 


DISCOUNTS.—3 months, or 100 lines, 5 per cent.; 6 months, or 250 lines, 
ro per cent.; 12 months, or 500 lines, 20 per cent. 


“a 


COVER RATES.—¥ page (r7o lines). $100.00; % page (340 lines), 
$175.00; « full page (680 lines) $300.00. 


COVER DISCOUNTS.—3 mos., 5 per cent, ; 6 mos., 10 per cent.; r2 mos., 
i 


20 per cent, ls payable monthly. Cash with order 
from advertisers unknown to us. 


HOUSEWIFE PUBLISHING CO., 111 Nassau St., New York, N. Y. 





ReERSR: 


e 


Advertisements accepted through any responsible 
Advertising Agency. 


DR ERERE IERIE EPR 
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THE PHILADELPHIA ITEM. 


ADMITTEDLY THE MOST PROSPEROUS EVENING NEWSPAPER IN THE U. S. 
“Let Words of Others Tell the Story.” 


~- 


DOES IT “BETTER THAN ANY DAILY IN THE 
PAY ? UNITED STATES.” 


THE PHILADELPHIA ITEM, 
ESTABLISHED 42 YEARS. 


> 











The following is the rating of the Philadelphia newspapers for 1890, compiled from 
Geo. P. Rowell & Co’s American Newspaper Directory : 





The Evening Item, over............... 150,000 
The Record, OVEr........ccceee--seceeece MINED 0. cn copsttinencedtbtdanessne 50,000 
Public Ledger, OVELr......+-seececseeneee 75,000 | McClure’s Times, over .............--++ 50,000 
PHILADELPHIA SUNDAY PAPERS. 
BumGay TURES, OVEP.....cccccccwcccccece 50,000 
Sunday Item, over 150, _ Sunday Record, QVGB coccccccesccccceces 50,000 
Sunday Press, OVer...........++.00+ 





THE BEST ADVERTISING MEDIUM: 
THE ITEM 


BETTER THAN ANY OTHER PHILADELPHIA PAPER, AND HE HAS USED 
THEM ALL. 





Office of WM. DERTDOPFaL, yg of Soap, Candles, Starch, Soda, etc. Pro- 
peietos ¢ of Dre rao pels Bora and Beeson’s Medicinal Soaps. Agent for Enoch Mor- 
aD N.F FRONT st. Pphiladelphia, January 2, 1890. My nye of Tae Irem— 
Res: ate Gentlemen : I was induced by you, a few months ago, to place an advertisement 
of DreypopPeL Soap in Tue ITem. To use your own argument on that occasion, “ Give 
Tue Ire a trial and you will find, with its large circulation, that it reaches and is read by 
BEYOND more people than any other paper in the city.” I hear more 
from and sell more DREYDOPPEL's Soar from my advertisement 


COMPARISON '. in Lig x iran than any other paper I have used, and I have used 

Pur @areases, I am personally told of it often by 
those who buy my soap + w that t they had read about DreypoprE.’s SoaP in your paper 
only. Iam satisfied that the large circulation of Tue Irem is not a myth, and as an adver 
tising medium is a Coupantson, co far as the rest of the papers in Philadelphia are 


concerned, ours, “=e poly 
rinenet M. DREYDOPPEL, Practical Soap Maker and Chemist. 
ITEM, in se pent tz = rs, has expended nearly FOUR HUNDRED THOUSAND 
oun DOLLARS in getting it's splendid and far-reaching circulation. It has paid the 
Balok ove np f nearly sixty thousand ($60,000) dollars for a new plant of ecting 
pres: wn so fast that in one year it was compelled to sell them for Ten Thou- 
Fand (8 10. O00) Dol rs,and put in an core — w plant t= any <n 150,000 copies 
every hour) from the great house of R. Hoe rk, at of over One Hundred 


Thousand ($10,000) Dollars. 

And its n has ti grow so that Hoe & Co. are now making, and will 
have needy }@ ‘in a o orm —— rmagnificent Quadruple Press (THE ITEM now pos- 
esses the only one of its kind in the world) for a a i. = which, with the necessary 
stereotyping machinery, etc., will cost another Hundred ‘one Dollars. The 
business world understands that THE ITEM fs not paying out such a large sum for the fun 
of 1 on ! It’s enormous circulation demands it. 

= print and sell Two Hundred Thousand (200,000) copies every day in the 
year Lj + L the end of 1890. 


Ss. C. BECKWITH, 
Sole Agent Foreign Advertising 
48 Tribune Building, New Yerk. 509 “The Rookery,” Chicago, 
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PRINTERS INK. 


A JOURNAL FOR ADVERTISERS, 


GEO. P. ROWELL & €CO., Pusiisuers, 
Office: No. 10 Spruce St., New York. 


Issued eve Wednesday. Subscription 
Price: Two liars a year in advance ; 
single copies, Five Cents No back numbers. 
Wholesale Price, Three Dollars a Hundred. 

ADVERTISEMENTS, agate measure, 25 cents 
a line ; $50 a page ; one-half page, $25; one- 
fourth page, $12.50. 

PE Tees 


COMMENDA TIONS. 





Printers’ INK, in all forms, is a necessity 
to the Fertilizer business, so I enclose my 
= 00 to get it in the compact and toterenting 
‘orm you furnish it ours > 
Powell, Baltimore, Md., July 22, 1889. 


Priyters’ [vx is the spiciest, brightest jour- 
nal of the kind. J. R. Holeomb & Co., Cleve- 
d, O., July 13, 1889. 


Printers’ [nk contains an immense amount 
of information on the subject of advertising 
and a deal of literature relating to advertise- 
ments and advertisers.—The Ofice. 

Printers’ Ink, the rigs little journal of 
> art of advertising ashington Evening 

‘ar. 

Lb pa Ink is a neat little publication is- 
sued by Geo. P. Rowell & Co., and there is 


not an wewesmes re. = its pages.—The © 


‘mocrat, Menominee, 


Privters’ Ink is the most valuable trade 
journal that I know of.—A. McCain, The 
journal, Crawfordsville, Ind. 


We have read each number of PRINTERS’ 
Ink carefully, and —- therein many good 
points regarding advertising. pmertess Ma- 
chine Co., Philadelphia, Pa., July 26, 1889. 


There is ogres field for such a publication 
as Printers’ INK, and your editor is covering 
it in a most practical business-like manner. 
F. P. Shumway, Jr., Manager of The Cottage 
Hearth, Boston, Aug. 9th, 1839. 


Printers’ INK is the only valuable publica- 
tion to newspaper roprietors I have ever 
seen. While no dow PF mann f intended to 
larly interest advertisers, it certainly 
4 much of real_benefit to publishers. 
C. 8. Munger, office of The Herkimer, 
N. Y., Aug. 9, 1889. 
Printers’ Ink is a valuable publication on 
account of its many excellent ideas with re- 
aext fo advertising. *—National Jour- 


Pr ’ Ink is a bright, newsy journal, 
having the happy faculty of tgp | say- 
ing something interesting and fo pro- 
voking.—American Advertiser 


* * * Ithink that Privrers’ Iyxk is an in- 
valuable aid to ) newspapers in educating ad- 
vertisers. * atson, Manager 
Post, Houston, ‘ten, ten. 16, 1889. 


* * * Privters’ Inx is fill ing 2 long-felt 
want, and it seems to us that it is going to be 
a valuable factor in generally popularizing 
newspaper advertising. Wm Bryan & Son, 
The Republica ublican, Hudson, N. Y., Dec. 20, 1889. 


Printers’ Ink is, by all odds, the most 
eagerly looked for among the exchanges. I 
read it before [ open the letters in same mail 
by which it arrives. W. D. Showalter, Editor 
Ink Bottle, Chicago, LL, Oct. 26, 1889. 
, —F 4 ps . 
ome journal we me got one 
County Star, W. eM bpencen’ ie., oo 1889. 


ounate 


We like the tone bya style of PRINTERS’ 
Ink. Morris Philli "Tropristors Home 
Journal, New Yo! San i 10, 1890. 


No publication interests me more than your 
Printers’ Inx. It is good enough to be bound 
in gold. Geo. A. Long, Cactus office, East El 
Paso, Texas, Jan. 15, 1890. 


Printers’ Ink stands at the head of all ad- 
vertising journals, and we don’t see how an 

wertiser can get along without it. A, 
Hicks & Co., Palmyra, N. Y., Jan. 18, 1890. 


You have forwarded so many replies to my 
ad. that I think you must be out of stamps, 
so I enclose a few more. PRinTERS’ INK is 
a =. Frank_H. Pullen, Cooley's Weekly, 
Norwich, Conn., Jan. 16, 1890, 


Printers’ Inx is a such an educator as 
every one —— pays to know how to 
advertise. ud volt nr little paper ever: 
week. J. Allen, Adverti r. T. 7 
Allen & Co., Detroit, Mich., Jan. 15, 


Printers’ Inc ‘‘fills a long-felt want.” It 
is bound to make its influence felt with the 
general advertisers. Lord & Thomas, News- 
paper Advertising, Chicago, Jan. 13, 1 


We have had a little two-line advertisement 
(fifty cents’ worth) running in ) our paper for 
a few weeks, and we find it a very good in- 
vestment. Street & Smith, 25-31 Rose Street, 
New York, Jan. 24, 1890. 


* * * T enjo am a Range an INK very much, 
and read everything. It is very instructive. 
J. Clifton Wheat, Jr., Pruegitt and Pharma- 
cist, Winchester, Va., Jan. 22, 1890. 


* * ©* T have a very good opinion of 
PRINTERS’ InK as an advertising medium 
has. W. Knapp, ima ye The St. Louis 
Republic, St. Louis, Jan. 23, 1590. 


I have noi been aware until B teasty of the 
value and interest of PRINTE! Iyk. Send 
it from the start, and copllnns to coma it. 
Lyman D. Morse. J. H. Bates, pévertiaiag 
Agency, 38 Park Row, New York, Jan. 23, 1 


ee? We think 5 hy Ink is doing 
ae 00d work. * * L. L. Morgan, The New 
laven Register, maeuies 8, 1890. 


To advertisers and to newspaper men it is 
truly concentrated wisdom. * * Percy 
C. Atkinson, Secretary, Leader Printing Co., 
Eau Claire, Wis., Jan: 30, 1890. 


Printers’ Ink is more Sasctneting than a 
novel to me. I always dropeverything when 
it shows up on my desk, and read every line 
it ee ag before la: ing it aside. * 

Sam. J. Roberts, Editor and Manager The 
Kentucky Leader, Lexington, Jan. 2, 1890. 


age a is a decidedly interesting 
or. W. R. Burling, Publisher The 
aside “Times, Southampton, N . ¥., Feb. 5. 


* * * We are well satisfied with returns 
from the advertisement, and would like to 
continue it. * * * Wis ng NTERS’ INK 
the success which it dquurvens Allen W Asn 
Business Manager The Arkansas Baptist, 
Little Rock, Feb. 3, 1890. 


Printers’ Ink is ) best thing of the kind 
in existence. * * ohn A, Wallace, Sec- 
retary and Webel “Times Publishing Co., 
Chester Pa., Feb. 5, 1890. 


Add the name of we News to your subscrip- 
tion list. * it as the ext 
worth that ound to this office. w. 

ichards, Business ag er The Indianapo- 
lis News, Indianapolis, Ind., Feb. 4, 1890, 


* * * TI consider Privrers’ Inx a perfect 
ublication of its kind. Jas. B. Borland, pub- 

2 ner The Evening News, Franklin, Pa., ‘eb. 
’ 


* © * TI find the little ) Jonmnel tenets full 
of good ideas that are w ag RS 
future reference. Frank 5a Baldey, 

Feb. 10, 1890, 














PRINTERS’ INK 


I have been read’ PRINTERS’ INK since 
ou commenced its publication, and am de- 
hted with it. I believe it is destined to do 


a great deal a i to papers of ae stand- 
t to see 


ing and sarge @ reulation, and I wan 
its circulation s; 


s where it will aid us the 
most. Thomas i Business Manager 
The Toronto Mail, Feb. 


4, L890. 


Iread with great interest 
pape r,and consider it of “ 
isers from the hints it 
oy Dreydoppel. manufacturer ot phn . 
les, soda, etc., Philadelphia, Feb. 13, aaa 


It isthe best thing of the kind extant. W. 
D. Knight, Proprietor ne Falls Chron- 
icle, Spokane Falls, Wi , Feb. 5, 1890, 


I like its tone and style. It should be in 
the hands of every advertising firm and ever. 


wy! neat little 
to all | adver- 
poh 1 


news r office in the land, for it is wort 
its weight fy ‘old to both publisher and ad- 
vertiser. t gives sound ideas. * * * 


John G. weer Editor and Proprietor She 
a Sunbeam, Seligman, Mo., Feb. 8, 
890. 


A little while ago you gave in Printers’ Ink 
a description of the pictorial weeklies, our 
pow publishing enterprise. Ithink you would 

have as much sur as we were 
could von have known the amount of corres- 
pondence origins from your mention of the 
pictorial weeklies. James 8. Metcalfe, 
ma 2 The ores Weeklies’ Company, 
New York, Feb. 18, 1890. 


It needs but a pect at its pages to see 
that hundreds of dollars Lay | be saved to 
e advertisers by study! ts conciseness 
and well-chosen styles and make-up of 
vertisements. * J. H. Andre, Lock- 
wood, N. Y., Feb. 3, 1990. 


m, or rather a collection of gems. 
. Willis, Boston, Feb. 15, 1890. 


* * * Each number contains 
that’s what we want. J. I 
Home Magazine, Lynn, Mass, Feb. 12, 1 


* * * We find Privrers’ Ink a publication 
not only instructive but decidedly interest- 
ing. James Spillane, Secretary e Pres- 
ton Chemical Company, Galveston, Texas, 
Feb. 5, 1890. 


eee Rs’ Irx is the most e 


of 
ints, and 
I 
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* * * The writer reads every word of 
PRINTERS’ INK every week. ne & Marshall, 


Henderson, Ky., March 4, 1890. 

We read aod little journal with mach 
profit. We like the idea of reproducing * 
| ee advertisements. Edward Perry & 

., Manufacturing Stationers, Charleston, 
8. 8, Feb. 28, 1890. 

early every week it gives us valuable sug- 
a and xen 
< interest. * 


read with a great deal 

tg Ay Sons, sty 

imes Building, Watertown, oh ! 
Printers’ Ink takes not only the cake but 
makes a clean sweep of the entire bakery. 
* * Frank Anderson, Ame cers’ 
and Detectives’ Union, Mobile, lil, March 4, 


* * * I think your Privters’ Inc 
publication, very interesting r full of 
Bovbine | suggestions. Keep it up. 

bbin, Petersborough, Ont., Marché, 1890. 


* * * Privrers’ INK is a daisy Ve 
McCaffrey, White Oaks, N. M., March 4 


The value of Priyters’ Ink to both net 

geyeraoans ublishers cannot be ignored. 
* Ne ating Co., by ©. 8. Doolittle, 

Bus. Mgr Se. Joseph. , Mo., March 10, 1890. 


* * * We value Privters’ Ink too highly 
to miss a single copy. Angier Chemical Co., 
Boston, Mass., March 27, 1890. 


* * * T hear v aay Spepeuntiy from the 
te otvertinemeyy a +4 BF a pane have 
appeared in the “ otice” depart 
ment in — im I do not believe it 
u to presume that every one of 
aeons little notices are read with av idity and 
all of the subscribers to Priwrers’ Inx 
OvR. Tue i Daily Press, Troy, N. Y 
March, 28, 1: 
eee ’ Ink is more useful than 


PRINTERS 
— y 7 ee for newspaper publish 
t lever saw 


Seen it many points pertainin, ish ing the wt 
nome end” of nt eae i 
ing, Grass Valley, Cal 0. 


* * * Privrers’ Ink is ‘the sition of 
trade journals. We consider it a most valu- 
able and inserenins ublication. John L. 
A Pr yer- ~ Company, 





manual for advertisers lever saw. Edward 
Gilliam, Reidsville, N. C., Feb. 14, 1890, 


I enjoy the perusal of it he much, espe- 

cally the epecimnen “ads.” with comments. 

* Thos. D. _ Chemist, Brook- 
rt N. Y., Feb. 8, 1890. 


ses ’ Ink has given me many 
valuable su, tions. Roland Woolsey, Ed 
tor and Publisher The Trenton Courier, Tren- 
ton, Ontario, Feb. 3, 1890. 


Eeiwage fread ag Ink with great in- 
teres atkinson, Pres. Col- 
+ —- Rubber y wt, Colchester, Conn. we 
Feb. 26, 1390. 


We are delighted with PRINTERS’ INK and 
read it carefully every week. Thos. 
W. Morgan, Eureka, Kan., Feb. 2, ‘1900. 

m, and “of the 


* * * Privrers’ Ink isa 
rurest ray serene.”” Knoxville Sentinel Co., 
Knoxville, Tenn., Feb. 22, 1890. 


* * * Ithink a great deal of this 
tion. G. W. Taylor, Bus. “as 
Globe, Toronto, Ont., Feb. 12, 1890. 


I failed to get Printers’ Ink last week, and 

- like a man in a swamp, without sun or 
mpass—lost without it. * * * C. A. Sharp, 

Teacher of Shorthand, Columbus, O., Feb. 


Weare furnishing Fa ba leading business men 


ublica- 
oronto 


with a year’s subscri to it free, and they 

a= we — wit! ag The morals taught 
ing prod productive of new ideas. 

Chas’ E. ‘well, v. ue Tele- 


Towa, Hareh 14, 150. 


graph, Dubuque, Io 


yer, 
Seattle, Wash., March 18, 1 


I don’t see how I could do without Priyr- 
ERs’ INK in the office. look for it every 
week, and read It with ag leasure. * * * 
Geo. A. Mohler, Managin tor News, Mul 
berry, Ind., March 18, 1 


Publishers who have cease talked up 
and lauded the value of printers’ ink as the 
secret of substantial success should demon- 
strate that they believe what they assert b. 
Cook, Aivertiat g Manager of Julge, 

vertisin, anager 0) ew 
York, N. » Be March 25, 1890. 


> 
Printers’ Ink 
goes every week to more than Twenty 
Thousand people who are interested in 
advertising. 
Advertising rates, 25c. a line; $50 a 


page. 


GEO. P. ROWELL & CO., 
Publishers, 


10 SPRUCE ST., NEW YORK, 
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These special prices, for Schools only, are so low they do not vary for any 
order of less than 1000 lines, or for any time less than one year. 
For the cost of your advertisement, multiply the rates per line by the 


number of insertions and the number of lines, (14 lines to one inch.) 











Cost of 
One line 
each time, 
Sunday School Times. . 83}6c. 
PHILADELPHIA. 
- 126. 
. 09% 
. 09% 
. 09% 
. 063 | 
. 063% | 663% c. 
- 05% 
- 06% 
04 | 
SCHOOLS 04 | 
. 04 
76 
SEEKING imore Baptist 
Baltimore Baptist. . .04 
Episcopal Methodist. 04 '-10c 





Presbyterian Observer. .04 | 


SCHOLARS v4 


rime. . $1.60 





should advertise in these papers. High class, home journals, going weekly 
into over 260,000 families. They reach the parents of culture and intelli- 
gence, whose children are to be educated. 
They have the confidence of their readers and are naturally consulted in 
their special denominations for information about the most desirable schools. 
They reach the different Protestant denominations. Your announcement 


can, therefore, be made to all or any of them. 


If you wish to speak to the greatest number of parents, who have 
children to educate and the money to pay for it, by an acceptable messenger 
whose words are sure of careful consideration, and at the least possible cost, 
this is the way to do it. 


Your order can be placed through any responsible advertising agency 


with whom we deal, or if sent direct will receive equally careful attention. 


THE RELIGIOUS PRESS ASSOCIATION, 


Chestnut and Tenth Streets, 


(Mutual. Life Building), PHILADELPHIA, Pa, 
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Educational Advertising. 


SCHOOLS! 


From now until the beginning of next term parents 
will be trying to decide to what educational institutions 
their children shall be sent. Some few may already 
have settled the question: thousands are eager for ad- 
vice. The conditions are now favorable, and a well- 
written advertisement of a really good School or College 
could hardly fail to produce satisfactory results. 

Educational advertisements are considered most desir- 
able by the leading newspapers and periodicals. Many 
of these publications, which include the best advertising 
mediums for Schools and Colleges, allow a discount 
from regular rates of from ten to fifty per cent. on this 
class of advertising. 

We give particular attention to the advertising of 
Schools and Colleges, and long experience has secured us 
every facility for doing this class of work expeditiously 
and well. We know the papers that give advertisers 
the best returns for their investment, and we are enabled 
to secure for our patrons best terms and discounts. 

To experienced advertisers, who know exactly how 
and where they wish to advertise, we offer our services, 
relieving them of the trouble of correspondence, the 
examinations of papers, etc., and faithfully following 
their instructions. ‘lo the inexperienced advertiser we 
say: ‘‘Send us the copy of your advertisement ; tell us 
the amount you wish to expend and we will relieve you 
of all care, give you the benefit of our experience and 
secure you the best possible service for the money you 
authorize us to expend. 

Intending advertisers will find much desirable infor- 
mation and offers of veritable bargains in advertising in 
our pamphlet, entitled ‘‘ Newspaper Advertising.” 256 
pages. Price, thirty cents. 


GEO. P. ROWELL & CO., 
NEWSPAPER ADVERTISING BUREAU, 
10 SPRUCE STREET, - - - NEW YORK, 



























































2 A Free copy of the American Newsrarer Direcrory 
for 1890, just issued (price five dollars), will be sent, carriage paid, 
to any person who is a patron of Geo. P, Rowell & Co's Advertis- 
ing Bureau to the amount of fifty dollars. 

r. Whenever an advertiser does business with Geo. P. Row- 
ell & Co’s Newspaper Advertising Bureau to the amount of Ten 
Dollars, he will be allowed a discount sufficient to pay for a pots 
subscription to Printers’ Ink, a journal for advertisers—published 
weekly. 
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é FIRST-CLASS MEDIUMS : © 
i Of + Known ~ Circulation 












FOR 





! Educational Institutions.} 


a EEREEEREERE EEEERELE EEE EERE EEE 


THE OMAHA BEE, Omaha, Neb. 
Daily, 20,000 ; Sunday, 23,000; Weekly, 42,000. 
PIONEER PRESS, St, Paul & Minneapolis. 
Daily, 20,000 ; Sunday, 22,000; Weekly, 20,000. 
THE BOSTON HERALD, Boston, Mass, 
Daily, 130,000 ; Sunday, 105,000. 
KANSAS OIrY STAR, Kansas City, Mo. 
Daily, 45,000. 
THE BtFFALO TIMES, Buffalo, N. Y. 
Daily, 35,000 ; Sunday, 23,000. 
DEMOCRAT & CHRONICLE, Rochester. 
Dai‘y, 16,000; Sunday, 15,000; Weekly, 10,000. 
THE TOLEDO BLADE, Toledo, Ohio, 
Daily, 12,000 ; Weekly, 110,000. 


A. FRANK RICHARDSON, 


13, 14 and 15 Tribune Building, N. Y. 
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EIGHT MILLION READERS, 


AMONG THE 
BETTER CLASSES OF THE RURAL MASSES. 
The Great Leaders of the Leaders, 


ALLEN’S LISTS. 


— per cent. of the circulation of the perjetionts of ALLEn’s Lists is in the rural districts 
the better classes of the masses. ese periodicals are of mature are solidly 
establ ed and are strong; they are ~ forand are paid for by the inte mtc 


of the masses because they fill a real want; they are not thrown together nor thrown around, 
but are ably edited, have an able corps of regular paid contributors, are handsomely illus- 
trated and printed, “and then go by mail direct into homes in every State and Territory. 





EIGHT MILLION READERS, 


Or One-Fifth of the Entire Rural Population of the United States. 


Circulation each month Over..........++-+5.++20+ 1,000,000 Copies. 
The borrowing demand in the rural districts for 

such standard periodicals is great, and each 

month is believed to exceed...........seeeseee0s 250,000 Copies. 


Total number of families reached each month, over 1,250,000 
Asmall fraction over six to a family cee 8.000, 000 readers; the ‘amilies average 
larger in country than elsewhere. About pwey ye le, or something over 6,000,000 families, 
are in country districts; it will be seen that odicals of "S LISTS reach one- 


of th 
Affidavit of Circulation of all Issues Furnished Each Advertiser Month! 

Any other Reasonable ‘Proof of Circulation Cheerfully Furnished any Advertiser Whenever Requested. 
I not only guarantee ONE MILLION circulation each issue, but I always prove it. 
Should Less than ONE MILLION be. printed and Giroutaie’ of any issue, of the Periodicals 
of ALLEN'S ines 7 ap? @ Discouné in Exact Propor- 

to Bach vertiser. 





My Claim to Patronage: "RESULTS TO THE ADVERTISER. 


Shrewd Advertisers Boom Business in May and June. 


You will find all the shrew .lest advertisers booming Sones ay h ALLEN’S LISTS in 
May and June issues; they com t leave off in the middle of the season, thereby making little 
or no poses. Furthermore, shrewd advertisers will tell you that while they drop out of 
nearly {--- and periodicals in July and 2 a. still 5 ne ow al in ALLEN'’S LISTS, 
even = the reason that these lists are strong enough to the year round—in 
season and out of season. 

Glowing Tostigeeq a Hundreds of Advertisers, to the Baost that ALLEN’S LISTS 
re the 'y Best General Advertising Mediums in the W erid, is in 
my Letter Files and can be seen at my Office. 

The following ts ananah froma statement of GEORGE P. ROWELL & CO., ADVERTISING 

AGENTS, 10 Spruce Street, New York 
“ ALLEN’S LISTS—$5. ~~ agate line for over one million monthly circulation, % per 
cent. of which reaches rural homes. Can any general advertiser whose goods are in demand 
or who wishes to create a demand from the masses of the country districts of of the United 
States, afford to remain unrepresented in these monthlies ? These monthly periodicals reach 
all parts of every State and Territory. In ypublieattons Seaton for an estimate of the r ost of 
advertising ip a choice selection of monthl _— tz, © ne Wayne, 
nd., writes: ‘Now get me something that wee ee LISTS; it is a da ALLENS 
LISTS are so frequently referred to by th - Zeya as producing large results, that it would 
seem pro A SX ay gation of . readers Ss Privters’ Ink sh ae be calle tos 3" 
ie ELL ewspaper yertising Bureau, 10 Spruce St., New York.” 

THE BIRD CARD WORKS, Meriden, write: * * at We consider ALLEN’S LISTS 
the best advertising medium in “ country to-day.” 

ST. vertising E “ay? Equitable Building, New York, writes: * * * * 
“*Good wine needs no bush,’ and if dia = aewe the highest opinion of pose mediums for 
advertising purposes, th ney, would not lead and head the combination list of miscellaneous 
pubsicstiont in my 

NICHOLS & CO., Corset Manufacturers, 46 West 14th St., New York City, state: 
ee ‘3 * “Result from an ad. in ALLEN’S LISTS, and what was su pposed to be seven million 
other circulation—ALLEN’S LISTS gave greater results than five million of that circulation. 
We might add that we have received more satisfaction from your lists for money expended 
than from any other mediums we have ever used, and we belle eve we have used every paper 
and | mageatne of an CO” ant in the Unites States.” 

HER ufacturers of b dpg a Machines and Wrin rs, Erie, Pa. 
shcw an average business of eighty dollars a day m a small standing ALLENS 
LISTS—reinforced occasionally by. an ad. of from thisty to fifty lin 
Hundreds of other Advertisers in all Lines of Business Testify in the Same Strain. 
savoring vate, a Raper agate line each insertion. Forms close the isth of eaeh month, 


prior to 
E. C. ALLEN, PROPRIETOR OF ALLEN’S LISTS, AUGUSTA, ME. 
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LSONS RAVEN BLACK. 


For Book Work and Fine Commercial Printing. 
It is Unsurpassed by any Ink in the Market. 
Used Largely by Printers Throughout the Country, 


Sample Package (One Pound) One Dollar ; delivered free 
to any address when the cash accompanies the order. When 


ordered in large quantities, prices will be as follows: 


5 lb. Lots, 80 cents a pound. 
10 “cc “ 75 “ “ “ 
25 “ “ 60 “ “ “ 
50 “ “c 50 “ “ “ 

100 “ “c 40 “ “c “ 


Lovupon County REcorpD, 
Loupon, Tenn., March 31st, 1890. t 
W. D. Wilson Printing Ink Co., L'td: 
Have tried Job Ink and am much pleased with it. 
L. C. MARTIN, Prop. 





THE EXCELSIOR AND UNION SPRINGS, 
SARATOGA SPRINGS, April 2d, 1890. { 
W. D. Wilson Printing Ink Co., L't'd: 
We like your Raven Black for Jobs. FRANK W, LAWRENCE, Prop. 


COURIER OFFICE, 
HERMON, N. Y., April gth, 1890. t 

Raven Black is the best Ink for the money I have ever used. 
P. L. Doyte, Prop. 


BuFrFALo, N, Y., April 11th, 18go. 
W. D, Wilson Printing Ink Co., L't'd: 
Your Iuks have always proved satisfactory. MARTIN Brcs. 





PusiisHers CAPE ANN BREEZE, t 
GLOUCESTER, Mass., April 22d, 1890. 


Your price list appears to come from a firm whose word can be relied 


upon. CAPE ANN PRINTING Co, 
EE 


W. D. WILSON PRINTING INK CO., L’D, 


140 WILLIAM S8T., NEW YORK. 
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Office of Cae Hood f Co. Apothecaries. 


sO.e SROPmETORS OF 


Hood 2 dbarsaparnrlla Mood » Jacth Paauder 
canecsee We Be Lowell Mass April 24, 1990. 
He 
Messrs G.P.Rowell & Co. 
New York, 
N.Y. 


Gent lemen: - 
I a @ in receipt of @ copy of the American Newspaper 


Directory for 1890. Accept my thanks for the remembrance. 

I like to recognize and commend 8 good thing and believe too 
much cannot be said in praise of the American Newspaper Directory- 

While it falls far short of the perfection which advertisers 
would like to be able to see in @ work of this kind, yet it is so 
far in advance of anything ptblished thet an expert advertiser 
might as well msKe his contracts without seeing the newspapers he 
is contracting with, as to be without the American Newspaper 
Directory. 

It would be to the interest of every publisher to give you 
im the reasonable way you request it definite information regarding 
the carculation of his paper. If you could secure this 
cooperation and assistance from ell the relisble, papers the 
directory would then be complete. 


Very truly yours, 


Wettand Corutt 
meetakes rs sah 





The AMERICAN NEWSPAPER DireEcTORY will be sent to any 
address, carriage paid, on receipt of price, Five Dollars. 


Address 


GEO. P. ROWELL & CO., Publishers, 
10 Spruce St., New York. 








G2” The subscription price is five dollars; which includes, in addition to the book, a 
paid subscription for one year for Printers’ INK, which is published weekly, and contains, 
in almost every issue, information needed to bring the Directory reports down to date. 
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The New York Tribune 


AND THE 


American Newspaper Directory. 


The New York Zridune has just entered upon the fiftieth 
year of its existence, and a recent number detailed the very 
interesting proceedings relating to the production of the first 
Tribune. The Tribune has always been a great paper, well and 
ably conducted, but never quite so much so as now. Since 
newspapers and advertising agencies are closely allied, it is 
proper in this connection to mention the fact that Messrs. Geo. 
P. Rowell & Co., the great advertising firm, commenced busi- 
ness just twenty-five years ago. Their American Newspaper 
Directory is a standard work, In the quarter of a century 
during which they have been in business, they have been known 
for their honorable and fair dealing. We congratulate this enter- 
prising firm upon the success achieved.—Wew York Observer, 
April 17th, 1890. 








The following just and excellent notice of the American 
Newspaper Directory is copied from the New York 7,ridune of 
April 16th, 1890: 

NEW PUBLICATIONS. 





A GREAT NEWSPAPER INDEX. 





THE AMERICAN NEWSPAPER DIRECTORY. Twenty-second year. 8vo, pp. xxviii, 

1,452. George P. Rowell & Co., New York. 

America is pre-eminently the country of newspapers. Their number and 
character are alike indicative of American intelligence. Last year the entire 
number of established periodicals published in the United States and Canada was 
17,760. When it is considered that the first newspaper upon this continent 
‘was started in Boston less than 200 years ago, the significance of these figures 
is strikingly apparent. In reality the growth of American newspapers dates 
from the establishment of our National independence. No other country has 
witnessed anything that can be compared with it. The increase in the number 
of newspapers since the Civil War has been especially marvellous. But just 
what the number was thirty years ago it is impossible to say, because there was 
no complete list in existence. A few of the largest advertising agencies had 
private lists, but aside from the most important publications in the great cities 
these lists were chiefly local. 

In 1869, however, the advertising agency of George P. Rowell & Co. de- 
termined upon the collection and publication of a so-called Newspaper Direc- 
tory, which should embrace the mention of every publication in the country of 
a substantial and permanent character. The work has been continued since 
that time, the book swelling in size with the increase of the number of news- 
papers each year, until the present edition, which has just been issued and 
which is a small octavo volume of about 1,500 pages. The labor involved in 
the undertaking would be too great for successful results if it had not been a 
gradual growth during the twenty-two years. But, even taking that fact into 
account, the publication is a marvellous evidence of enterprise and industry. 

The statistics disclosed by the volume are worthy of careful study by every 
business man who believes in the efficiency of printers’ ink in the successful 
conduct of mercantile affairs. Of the entire 17,760 publications enumerated, 
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13,164 are weeklies, 2,191 are monthlies and 1,626 are dailies. The remainder, 
which are issued at various periods, are of slight importance for the large adver- 
tiser. Although the newspapers of Canada are included in the list, the entire 
number is only 812, so that about 17,000 periodicals are now published in the 
United States alone. The large number of weeklies is accounted for by the 
fact that that is the form in which the newspaper of a new or small community 
first appears. Therefore much the larger part of them are papers of small cir- 
culation ; in fact, the weeklies of largest circulation are those connected with 
daily newspapers. New York State of course heads the other States in the 
number of publications, no less than 1,778 standing to her credit. Singular as 
it may seem, Maine claims for her newspapers the largest average circulation. 
The explanation of this anomaly is that at Augusta are printed several special 
publications, that have no claim to the name ‘* newspaper,” but which are dis- 
tributed over the country in immense numbers. _ Illinois is second in the number 
of publications issued, and Pennsylvania third, 

The difficulties in the way of an accurate ascertainment of the respective 
circulations of these newspapers, for such a publication as this, we believe to be 
absolutely insurmountable. The publishers of the Directory, with a sublime 
confidence in the purity of the editorial conscience, offer to accept as true (in 
the absence of express proof to the contrary) such rating of the circulation of 
any newspaper as its editor or manager may vouch for in writing. It is per- 
fectly evident to any one having familiarity with such matters, that this affords 
ample opportunity for unscrupulous newspaper managers grossly to exaggerate 
the circulation of their sheets. The honorable publisher cannot enter into such 
a competition, and therefore frequently prefers not to give a statement of circu- 
lation to be placed in comparison with his less honest neighbor. The compilers 
of the Directory, of course, have to be on their guard lest any newspaper 
should, by its silence and concealment, secure the same advantages as others do 
by their exaggerated statements ; consequently it need not cause surprise to the 
publisher who has furnished no statement that the circulation of his journal is 
underrated. 

But despite these difficulties and the impossibility of obtaining absolutely 
true ratings, this publication affords much comparative information in regard to 
the proper disposition of advertisements among journals of the different classes. 
Making all allowances for inaccuracies, it is entirely certain that there are less 
than 400 newspapers and other periodicals in the United States that have a cir- 
culation exceeding 25,000 copies. If a business man wishes to restrict his 
advertising to a comparatively few journals of large circulation, he can select 
those of any particular locality, or those of the whole country. If he confines 
his advertising to daily newspapers he will have a still smaller number to 
examine, because he will find there are less than 500 dailies with a circulation 
exceeding 3,000copies. The arrangement of the newspapers in these lists is so 
admirable that no time need be wasted. If it were practicable for George P. 
Rowell & Co. to make absolutely correct ratings of circulations, this would be 
an ideal publication for its purpose. 


The above notice in connection with the conspicuous man- 
ner in which the 77zdune lately reproduced from the Journalist 
the account of the progress of the American Newspaper Direc- 
tory and its publishers through a quarter of a century, goes 
to show an exalted and well-founded appreciation on the part of 
the “ Leading American Newspaper” for the “Only American 
Newspaper Directory.” “Behold how good and how pleasant it 
is for brethren to dwell together in unity.” 


Price of Book, Five Dollars. Address 
GEO. P. ROWELL & CO., Publishers, 


to Spruce St., New York. 
New York, April r7th, 1890. 
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UNPARALLELED GROWTH! 


WHICH VAINLY SEEKS COMPARISON OR PRECEDENT. 

















nin Ra aeeie. 

/ 1884— 50,496 40,225 1,525 
/~ 1@86—177,749 113,438 3,001 
1888—285,796 145,144 4,081 
1890—339,547 172,984 4,952 


THE NUMBER OF WORLDS DISTRIBUTED DAILY 





EQUALS ONE-FOURTEENTH OF THE 


NTIRE CIRCULATION OF THE Dany 


Press OF THE UNITED 


os 

















